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Architects, 
Abramovitz, New York; 
associate architects, Gill 
& Harrell, Dallas; gener- 
al contractor, J. W. Bate- 
son Construction Co. 
FEATHERLITE Concrete by 
Wamix, Inc. 
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Scheduled for completion in 1953, the magnificent 
new building of the Republic National Bank of Dallas 
will tower six hundred feet into the heavens... 
tallest in the Southwest. The 760,109 square feet 
of floor space will be fitted with every modern 
. high- 
latest type bank- 


convenience ... all-season air conditioning. 
speed elevators and escalators... 


ing fixtures and spacious office quarters. 


And—of course—FEATHERLITE Expanded Shale 
Aggregate will be used for the structural concrete 
and fill in this notable addition to the Dallas skyline. 
FEATHERLITE Expanded Shale Aggregate makes the 
BEST Lightweight Con- 
crete. It is the invariable 
choice of men who really 
know Lightweight Con- 


crete. 
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Get the FACTS—and independent commercial laboratory data to support them—from 
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AGGREGATE 


JACK FROST, President 
A. W. BALDWIN, Vice President and Chief Engineer 


EXPANDED 











? )CORPORATION 








Oldest and Largest Producers of Expanded Shale Aggregate in the South 
Tower Petroleum Bldg. 


ALEX MICKLE, Executive Vice President 


Engineers [Sales and Research Division]: GEORGE BICKEL, J. HENRY DAVIS, CLAUDE DOUGHMAN, KEY RYAN 





Telephone Riverside 1217 


| Another Sign By MSAX.. 


DEPARTMENTAL DRUG STORES 


* For Store No. 16 
Mercantile Bank Bldg., Main at Ervay 








McMath-Axilrod is proud to have been selected by William Reed, Arch- 
itect, to design, fabricate and erect for Skillern’s their striking new stainless 
steel sign and marquee for Store No. 16 on the Mercantile Bank Building 
in the heart of downtown Dallas. 


Skillern’s Departmental Drugstores were founded in 1885 by J. A. Skillern’s 
father, Rae S. Skillern, of Lewisville, Texas. Ten years later, in 1895, the 
first Dallas store was opened near the Courthouse. In the meantime, stores 
were opened in Fort Worth, Sherman, Corsicana and Grand Prairie in 
addition to many Dallas locations. At present there are 29 Skillern Depart- 
mental Drugstores. 


Avail yourself of McMath-Axilrod sign service. No job too small . . . no 
job too large. 


J B. McMATH, President JACK AXILROD, Vice President 


MEMBER 


AXILROD fitz 


Association 


MEMBER 
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Inc 





628 THIRD AVENUE DALLAS 10, TEXAS 





ENGINEERS, DESIGNERS and MANUFACTURERS of PORCELAIN ENAMEL, PLASTIC and NEON SIGNS 
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Established 
Padgitt Bros. 


1369 Company 


Leather Goods— 
Wholesale and Retail 


0/0 
1872 tardure ce 


Wholesale Hardware 


18/0 


Dallas Railway 
& Terminal Co. 


Street Railway 


Dallas Transfer & 
Term. Whse. Co. 


Warehousing, Transportation, 


l0/ 


and Distribution 


Trezevant & 
Cochran 


Insurance General Agents 
07 Fakes & 
Company 
Home Furnishings 
The Dorsey 
Company 
Printers — Lithographers 
Stationers — Office Furniture 


Mosher Steel 
1885 Company 
Structural Reinforcing 
Steel and Machinery Repairs 
J. W. Lindsley 
1389 & Company 


Real Estate and Insurance 


1890 ern i 


Advertising Printing 


j ies Texas State Fair scene depicted’ in the above artist's sketch* reflects 
the homey, rural atmosphere of Dallas in the eighties and nineties. Then, 
as now, the State Fair was a family affair with transportation via horse and 
buggy and home packed picnic baskets brimming with food. Cotton made up 
a major part of farm income in that era, and in 1900 the Murray Company of 
Texas began business in Dallas manufacturing ginning equipment. In the 
intervening half century square miles of concrete have replaced the green 
meadows of the Fair and formal esplanades have supplanted natural oaks and 
pecan trees. The Murray Company has constantly expanded to meet the grow- 
ing industrial needs of the Southwest and is today one of Dallas’ major indus- 
tries as well as one of the largest industrial supply houses of the Southwest. 


*Ilustration loaned to DALLAS Magazine from originals created for the Sanger Brothers 


Pioneer Collection. 


Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable service through 
long periods of prosperity and adversity. The Dallas business pioneers listed on 
this page have progressed with the city they have helped to build. Their long and 
successful operations point up the economic power and stability of the com- 
munity. They are counted as “old friends” by thousands of satisfied customers 
in the Dallas Southwest. 


Established 


1893 Fleming & 
Sons, Inc. 
Manufacturers—Paper 
and Paper Products 


1900 cerar me. 
Carver Cotton Gin Division 1807 


Boston Gear Works Division 1880 
Industrial Supply Division 1907 


1900 John Deere 
Plow Company 
Agricultural Implements 


1903 oa 


Writing Fire, Tornado, Allied 
Lines, and Inland Marine 
Insurance 


1903 aint: compony 
Pharmaceutical Manufacturers 
1906 cnpan 


Manufacturers of Envelopes 
and File Folders 


1907 cies nc 


Gold Seal Dairy Products 


JI 
1912, sorcoc 


Stationers—Office Outfitters 
19] 4 Texas Employers 
Insurance Ass'n. 


Workmen's Compensation 
Insurance 


W. W. Overton 
& Co. 


Food Brokers 











HORACE AINSWORTH . . . . . . Editor 
THOMAS J. McHALE . 
DIANE STAFFELBACH . 


. Advertising Manager 


Editorial Assistant 


CONTENTS 


Washington: The Power of the Few ..... 7 


Page 


By DALE MILLER, Representative of the Dallas Chamber 
of Commerce in the Nation's Capital 


Texas’ Crowd-a-Mighty ... . 
By THAD RICKS 


From Dancing Girls to Daredevils, 
The Fair Has Everything 


S. M. U.'s First Home Game Opens 
Fair's Football Bill 


‘Round and ‘Round the Midway . 
Record Livestock Purse Holds $88,014 Premiums . 
Campaign Key Men .... . 
By DICK PRICE 
Women in Business: Leah Jarrett 
By JOSEPH STERNE 
A Century of Rail Transportation 
The March of Industry 
Chamber Board Elects New Members . 
Books: Great Books Foundation . 
Zimmerman & Sons Mark Fifty Years ‘‘Out Front” . 


Machinery Sales and Supply Begins 
Twenty-fifth Year . ... . 


In Dallas Last Month 

Neiman-Marcus Exposition 

American Fashion Association Holiday Market . 
Business Opportunities 

Foreign Trade !nquiries 


Advertisers in This Issue . 





Member, Society of 
Associated Industrial Editors; 
International Council of In- 


dustrial Editors. 


DALLAS CHAMBER OF 


COMMERCE 


OFFICERS 
President 
JOHN W. CARPENTER 
Vice Presidents 
J. L. LATIMER 
HAROLD F. VOLK 
JAMES RALPH WOOD 
Vice President and General Mgr. 
J. BEN CRITZ 
Treasurer 
P. B. GARRETT 


National Councilor 
GEORGE WAVERLEY BRIGGS 


DIRECTORS 
MILTON BROWN 
OSCAR BRUCE 
JOHN W. CARPENTER 
MAX CLAMPITT 
CLIFTON DENNARD 
JOHN B. DONOVAN 
JOHN T. HIGGINBOTHAM 
HOWARD P. HOLMES 
LOUIE KIMPLE 
ARTHUR L. KRAMER, JR. 
J. L. LATIMER 
GEORGE L. MacGREGOR 
RUSSELL McFARLAND 
L. C. PORTER 
ALPHONSO RAGLAND, JR. 
DeWITT T. RAY 
ROBERT J. SMITH 
LANDON SPEYER 
R. L. THOMAS 
HAROLD F. VOLK 
JAMES RALPH WOOD 
BEN H. WOOTEN 


STAFF 
General Manager—J. Ben Critz 
Aviation—William A. Ware 
Business Mgr.—Sam Tobolowsky 
Cashier—Velma Boswell 
Conventions—Z. E. Black 
Foreign Trade—Roy Jenkins 
Highway—Tom E. Huffman 
{ndustrial—Thomas W. Finney 

Stewart F. Mitchell 

David F. Robertson 
Information—Jay Little 
Manufacturers and Wholesalers: 

Mark Hannon 
Market—Henry W. Stanley 
Membership—Hugh Sawyer 
Publicity—Horace Ainsworth 
Retailers—R. C. Dolbin 
Transportation—Sam Goodstein 
F. E. Rice 

Washington Office—Dale Miller 








Advertising rates on application. Subscription rates, $2.00 per year. Single copies, 20 cents. 
Foreign, $3.00 per year. Published monthly and entered as second-class matter, February 6, 
1922, at the Post Office at Dallas, Texas, under the act of March 3, 1879. Reprint permission 
on request. Offices 1101 Commerce Street, Dallas 2, Texas. Telephone PR-8451. DALLAS is 
owned and published by the Dallas Chamber of Commerce. Its objective is to assist the Dallas 


Southwest in achieving a sense of unity and cooperation by presenting articles which may 
of Commerce stands sponsor for nor is committed by the views expressed by authors in 


these articles. 








DALLAS e¢ SEPTEMBER, 1951 


| 
| 
| 
| 


OSS GS 


A\\ 
\ 


Mm 


by test 


Let us corral your merchandising 
problems and brand them with 
photographic excellence. 


Your selling job is made easier 
by using our photographic service 
. . . prompt delivery. 


@ PORTRAITURE 

@ PUBLICITY AND NEWS 
@ ILLUSTRATIVE 

@ ARCHITECTURAL 

@ FASHION — 

e@ AERIAL 


SQUIRE HASKINS 
Tel. ST-3223—ST-3010 
2014'2 Commerce 








WFAA-TV- 7:15 ™ 


FIRST NATIONAL 


_— K in DALLAS 











WASHINGTON 


By Date MILLER 


Representative of the Dallas Chamber of Commerce 
} in the Nation's Capital 


eT, 





aad 


=- 


The Power of the Few 


N the first of last month Ed Gossett 

retired from the Congress of the 
United States to accept a high reward of 
distinguished service, such reward being, 
of course, an elevation to Dallas citizen- 
ship; and he bequeathed to his political 
posterity in Washington two of the most 
important crusades 
that ever beckoned 
a conscientious pub- 
lic servant. One of 
those, of course, is 
the tidelands dis- 
pute, a cause celebre 
if there ever was 
one, and Mr. Gos- 
sett’s leadership in 
that struggle was so 
pronounced that his 
reluctant departure from Capitol Hill left 
a void which will be difficult indeed to 
fill. 

To suggest that there might be an- 
other political issue comparable in im- 
portance to the tidelands dispute would 
be heresy, of course, and this observer 
is no such heretic; but the other crusade 
to which Mr. Gossett dedicated his pub- 
lic life involved a far-reaching reform 
in the democratic processes of govern- 
ment, and it would be difficult to imagine 
an issue more fundamental and impor- 
tant than that. Mr. Gossett’s crusade con- 
sisted of a persistent effort over a period 
of years to persuade Congress to submit 
to the states for ratification an amend- 
ment to the Constitution reforming the 
method by which the electoral college 
elects the President of the United States. 

Most American voters probably know 
that they do not cast their votes directly 
for presidential candidates, but, rather, 
for slates of electors who in turn cast 
the votes of their respective states, and 
each state’s electoral vote is determined 
by its population, or, more specifically, 
by its representation in Congress. In 
other words, Texas, with 21 Representa- 
tives and 2 Senators, is entitled to 23 
electoral votes; New York has 47, Ohio 
25, Nevada 3 and so on. The apportion- 
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ment is fair, but the process has become 
antiquated and perniciously undemo- 
cratic, sharply misrepresenting the will 
of the people. 

That something is wrong with our 
present method of electing a President 
is a conclusion which can be drawn from 
a few pertinent illustrations. Why is it 
that there has not been a President from 
the South in more than a hundred years? 
Why is it that the Governor of New York 
has become almost automatically the 
leading choice of his party for the presi- 
dential nomination? Why is it that ever 
since the Civil War every successful 
nominee for President of the United 
States, except Herbert Hoover, has come 
from the small northeastern corner of 
the country? 

Woodrow Wilson was born in Vir- 
ginia, but it was as Governor of New Jer- 
sey that he became presidential timber. 
Harry Truman is from Missouri, but he 
became President only because of the 
death of a former Governor of New York. 
Indeed, other than Mr. Hoover, there is 
no real exception to the astonishing fact 
that the Presidency of the United States 
is an office which is firmly in the posses- 
sion of politicians in a tight little area 
of the Northeast. 

No nefarious conspiracy has been re- 
sponsible for this gravitation of political 
power to one particular section of the 
country which is geographically remote 
from all others. It is a development in- 
exorably influenced by nothing more 
sinister than the Constitution of the 
United States. There is no mystery about 
it. It is the natural outcome of the tra- 
ditional and accepted method of electing 
a President by the vote of the electoral 
college. 

The explanation is simple, but pro- 
foundly significant. When the citizens of 
a state cast their ballots in a presidential 
election, a wide diversity of opinion is 
generally recorded, but when the electors 
subsequently cast the only votes that 
count, those votes are cast as a unit for 
the leading candidate and never reflect 


the division of political sentiment in the 
state. In other words, a candidate may 
be favored in a state by the narrowest 
margin of one popular vote among mil- 
lions cast, yet he will then receive all of 
the electoral votes of the state and his 
opponents none whatever. 

The effect of this system in practical 
politics is striking. To cite an example, 
in the 1944 presidential election the Re- 
publicans polled more votes than the 
Democrats in New York but because 
Roosevelt was also the candidate of two 
minor parties he won a narrow popular 
victory and thus received all 47 of the 
state’s electoral votes, and Dewey none 
at all. In Ohio the same year the situa- 
tion was reversed, with Dewey winning 
a scant popular margin, and thus gar- 
nering 25 electoral votes to Roosevelt’s 
zero. In both states—indeed, in every 
state in every election — all minority 
voters are as effectively disfranchised 
as if their ballots had never been cast. 

What was intended by our nation’s 
founders as a pure democratic process 
of selecting a President by an expression 
of the will of all the people has thus 
degenerated into a petty political strug- 
gle to control the vacillating minority 
votes in the populous and pivotal states; 
for in certain heavily populated states 
like New York, Pennsylvania, Ohio and 
Illinois, the whim of one individual voter 
can swing millions of ballots into the 
electoral college of one candidate and 
thus can even determine the outcome of 
a national election. It is a palpable fact 
that neither party cares how any Texan 
votes, because Texas is expected to be 
Democratic and the margin of plurality 
is of utterly no consequence. The same 
is true in traditionally Republican states 
such as Maine and Vermont. But both 
parties will employ every political tactic 
at their command to corral the votes 
of radical and fluctuating elements in 
populous states, whose power is vastly 
out of proportion to their numbers. 


The Gossett amendment to overcome 
this insidious evil is the essence of sim- 
plicity. It would merely require the elec- 
toral votes of a state to be divided in 
proportion to its popular vote. Figure it 
out. Its adoption would confer on every 
voter everywhere the equality and integ- 
rity to which his ballot is due, and would 
destroy at long last an unwholesome 
monopoly on the highest office in the 
land. 





YW) 
= 
>< 
bb 
a 


\ 
x 
‘ 


By Thad Ricks 











OU can see more Southwesterners 

in one place at the same time at the 
State Fair of Texas than anywhere else 
in the world. The crowds at this, the na- 
tion’s largest annual exposition, are just 
about as spectacular as any of the sights 
they come to see. Last year, total official 
attendance at the fair reached the astro- 
nomical figure of 2,176,519 — about a 
third of the state’s total population and 
more than twice the attendance of any 
state fair in the country, It’s really 
Texas’ “crowd a’mighty.” 

This year, with a more dazzling array 
of attractions than ever before, the fair 
expects an attendance of possibly 2,300,- 
000. The fair has had an average in- 
crease in attendance of about 129,000 
since it resumed after a wartime lapse 
in 1946. 

Nobody knows why people flock to the 
fair—aside from the fact that it’s un- 
questionably one of the best all-around 
shows in the world and a spectacle un- 
matched by anything man has yet to 
produce. 

The fair means all things to all peo- 


A WORLD'S RECORD for single-day attend- 
ance at any annual fair anywhere any time was 
set by the State Fair of Texas on the day these 
photographs were taken, Saturday, October 14, 
1950. There were more than 289,000 people on 
the grounds during the day. The Cotton Bowl was 
sold out twice on that day—for an afternoon foot- 
ball game between Texas and Oklahoma and for 
an S.M.U.-Oklahoma A. & M. night game. 
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HAPPY CROWDS of people are the fair's trademark. 


ple—sleek Herefords to cattle breeders, 
great theater to devotees of the drama, 
exciting football to sports fans, a thrill- 
ing carnival of merrymaking to fun- 
seekers of all ages. But surveys have 
shown that most people go to the fair 
and pay their 60 cents just “to see the 
fair.” And “the fair” is everywhere on 
the mammoth 187-acre showgrounds 
during the 16 fabulous days of the expo- 
sition each fall—this year, October 6-21. 

A likely answer to the fair’s great at- 
traction is the feeling of well-being most 
people get when they’re around a lot of 
other happy people — the feeling that 
everything is “gonna be all right after 
all.” And in a time of world strife and 
uncertainty, an institution that is this 
year presenting its 66th annual edition 
is bound to give people that sense of 
timelessness and freedom from care that 


is all too rare in an atom - threatened 
modern existence. 


There’s also a hard-headed economic 
aspect to the huge State Fair crowds that 
make Dallas business leaders sit up and 
take notice. The Wall Street Journal esti- 
mated that last year’s State Fair crowds 
of out-of-towners spent at least $12,000,- 
000 with Dallas hotels, restaurants, de- 
partment stores, filling stations and other 
businesses. And the vast amount of 
money spent on the fairgrounds during 
the fair eventually finds its way back 
into the tills of Dallas business houses 
because the fairgrounds concessionaires 
are all permanent Dallas citizens who 
live and pay taxes in Dallas. 

State Fair crowds come in segments: 

Like the 105,000 people who last year 
came to see “South Pacific” and estab- 
lished a new box-office record for the 


STREETCAR NO. 91 was pulling four trailers, all heavily loaded, to take this crowd of Texans to 
the State Fair grounds for a day of fun on October 31, 1894. The fair is now housed in a $35,000,000 
amusement park and civic center. 
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THE COTTON BOWL will host another Texas-Oklahoma clash October 13. 


American theater for a comparable pe- 
riod of time. 

This year a show of equal caliber, 
“Guys and Dolls,” will occupy the air- 
conditioned Auditorium and draw simi- 
lar crowds. 

Or like the 150,000 people who last 
year gave the Cotton Bowl stadium two 
sellouts in one day—a record that still 
athletic directors and 
sports promoters across the nation stand 
in awe of the Southwest and its fantastic 
interest in football. That crowd helped 
give the fair an attendance of 289,307 
on October 14 last year — a world’s 
record for single-day attendance at any 
annual fair anywhere any time. 


And like the 90,000 people who rode 
the sensational thrill ride, the “Sky 
Wheels,” during last year’s fair. 

But the majority of the 2,176,519 came 
“to see the fair,” and fair officials won’t 
argue with that. They’re planning to 
give them a bigger, better, more terrific 
fair in every way this year—better bal- 
anced in appeal, rating higher than ever 
in crowd-pleasing elements. 


makes veteran 


A series of interesting and instructive 
lectures for the ladies will be an added 
feature of the Women’s show this year. 
They will include two lectures in State 
Fair Auditorium on Garden Club Day, 
October 16, by J. Gregory Conway, 
world-famous floral artist. 

The fine permanent museums on the 
fairgrounds all will have special exhibits 
for the fair, 
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KIDS LINE THE STREETS as the parade comes into view. 


Getting back to those crowds that 
make the fair what it is, about 90,000 
farm boys and girls will attend the fair 
on Rural Youth Day. They come from 
about 225 Texas counties by train, bus. 
truck and private car. At noon on Rural 
Youth Day, October 6, they'll be served 
a free lunch at a gigantic picnic spon- 
sored by the Chamber of Commerce and 
Dallas businessmen. The kids are all 
Four-H Club members or Future Farm- 
ers or Future Homemakers. It’s the big- 
gest annual gathering of rural youth in 
the country. 

Another 2.500 will be editors and pub- 
lishers of newspapers and owners and 
managers of radio stations at the fair 
for Press and Radio Day, which is a fine 
public relations job for Dallas as well 
as for the State Fair itself. These com- 
munity leaders and molders of public 
opinion come from all parts of Texas and 
Oklahoma and certain cities in Arkan- 
sas, Louisiana and New Mexico to see 
the fair and partake of its hospitality and 
then go horne and tell the home folks all 
about it. Press and Radio Day is open- 
ing day, October 6. 

The State Fair has come a long way 
from the mud-bound pasture where it 
made its debut in 1886. And its crowds 
have grown unbelievably from 1916, 
when the fair totted up its first million 
attendance. Its $35,000,000 plant is the 
envy of the entire nation as an amuse- 
ment park and civic center. 


A lot of the fair’s success is due to its 
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high-powered president, R. L. Thorn- 
ton, chairman of the board of the Mer- 
cantile National Bank and president of 
the fair since 1945. 

Much additional credit is due to the 
fair’s 48-man board of directors, all men 
of considerable stature in the community, 
and to members of the fair’s numerous 


The 


vice president and general manager. 


committees. exposition’s present 


WHATEVER IT IS, these youngsters are sure goggle-eyed about it. 


James H. (Jimmie) Stewart, and his 
predecessor, William H. (Bill) Hitzel- 
berger, also have had much to do with 
the development of the fair in recent 
years. 

With that kind of leadership, and with 
those two million-plus fans, the State 
Fair of Texas has come to be a national 
phenomenon—the setting for Texas’ spec- 
tacular annual “crowd a’mighty.” 


IT'S A BIG FAIR...and sooner or later you've just got to sit down and rest. 








SWEETHEART OF THE SILVER BLADES Atargaret field plays ‘Xathy” in the Ice Cycles version 


of Sigmund Romberg’s ‘Student Prince,’ one of the nine produc!ion numb2rs in the ever-popular show. 


HE 1951 State Fair of Texas has 
special attractions guaranteed to 
please every member of the family— 
events which range from a Broadway 
musical and a roster of football games to 
daredevil stuntmen and Elsie the Cow. 
The Auditorium attraction, “Guys and 
Dolls,” 
thing in legitimate show business today. 
Winner of the Donaldson Award as the 
top musical of the year, sold out on 
Broadway through the spring of 1952, 
popular successor to “South Pacific”— 


is without question the hottest 


it’s a great show. 

They laughingly say it’s the only mu- 
sical show in history where the chorus 
boys have to look tougher and uglier 
than “Slapsie Maxie” Rosenbloom, the 
old pugilist whose broken nose and cauli- 
flower ears adorn the cast of the Dallas 
company in a character part. 

Allan Jones, singer and movie star 
who is a Dallas favorite through appear- 
ances here in State Fair summer oper- 
ettas, sings the male lead. Other top 
leads are beauteous Jan Clayton and 
gorgeous Pamela Britton, and 
Jules Oshins. The show is based on short 
stories by the master humorist noted for 
his fables of Broadway, the immortal 
Damon Runyon. 


comic 


Always popular, halfway across the 
fairgrounds, Ice Cycles will hold sway 
The world premiere of the 1952 show is 
more glittering and spectacular than 
ever. Beautiful girls, masterful skating, 
lavish costuming, comical capers by 
some of the world’s funniest clowns key- 
note this great show, coming here from 
an engagement in London. 


12 


On the track in front of the Grand- 
stand, which was monopolized by a cat- 
tle show last year, the Aut Swenson 
Thrillcade will be presented. Daredevils 
recruited from ranks of Hollywood stunt- 
men and race track drivers risk their 
necks in this exciting circus of death 
where even the performers never quite 
know what's going to happen next. 

And an additional 40,000 people are 
expected to be in the Cotton Bowl on the 
night of October 16, East Texas Day. 
when Eddy Arnold, the nation’s No. 1 
folk singer, will be presented as the star 


the Fair 


of a big tree show planned by the fair 
to honor East Texans. 

Many hundreds of thousands will line 
up during the course of the fair to see 
Elsie the Cow, her husband, Elmer, and 
her son, Beauregard. The popular Bo- 
vine, her family and her oversize boudoir 
compose a standard attraction that never 
fails to please. 

And there'll be throngs of people in 
the vast Automobile Building, where 
more than 200 different models of new 
cars and trucks will be on display in the 
South’s biggest automobile show. 

The massive General Exhibits Building 
will be bulging with people and exhibits. 
including Home, Electric and Industrial 
shows. Fair-goers by the multiple hun- 
dreds of thousands will see exhibits of 
the nation’s large industries as well as 
those of local firms who’ve been exhibit- 
ing at the fair for years and count on it 
as a fine sales-builder. 

The Foods Building again will be the 
place where the lady of the house can 
get a quick cooking lesson or pick up a 
few tricks on shopping for meat without 


PAMELA BRITTON (seated) is the “Bushel and a Peck" girl from “Guys and Dolls.” 
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Dancing Girls 
Daredevils 


. Everything 


having to spend the entire family budget 
on it. And hungry papa can get a few 
samples at the Foods show to satisfy his 
appetite until he can make it to a hot dog 
stand on the midway. The Natural Gas 
Building will have the latest in home 
appliances. 

The Women’s Show has grown to be 
one of the most important events of its 
kind in the country and this year will 
offer $3,436 in premiums for such tra- 
ditional categories as needlework, handi- 
crafts, hobby-crafts, potted plants and 
foods. There'll also be hat trimming and 
candy and cake making contests. And a 
National Dahlia Show wil hold the spot- 
light for two days, October 7-8. 

The Dallas Museum of Fine Arts will 
have its popular “Art in Action” display 
again—painters, sculptors, ceramics ar- 
tists working before an audience. There'll 
be a choice collection of Old Masters con- 
trasted with modern paintings, and a 
press photographers exhibit. “Washing- 
ton Crossing the Delaware,” one of the 
nation’s most beloved paintings, will also 













THE DAREDEVIL DRIVERS in the Aut Swenson Thrillcade, grandstand attraction which will be a 
pata: feature of this year's fair, frequently find themselves ‘‘up in the air,’ like this. 


be on exhibit. The huge canvas is a loan 
from the New York Metropolitan Mu- 
seum of Art. 

The Health Museum, Aquarium, Mu- 
seum of Natural History and the Hall of 
State will put their best feet forward for 
faiftime visitors. 

In the Science Building, the fair will 
present something new and quite a bit 
different in the form of a Science Engi- 
neering Show. The miracles of modern 
research will be graphically portrayed 
by such industrial giants as ee 
house Electric, General Motors, Fiber- 


AUTOMOBILE LEAPFROG is one of the stunts in the Aut Swenson Thrillcade grandstand show. 
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glas, the Aluminum Company of 
America and Hyatt Roller Bearing Cor- 
poration. The Department of Defense. 
Texas A. & M. College, Southern Meth- 
odist University and the University of 
Texas will also have important parts in 
the show. 

Dallas Junior Chamber of Commerce 
members again will sell State Fair keys 
for Dallas Day, when all Dallas tradi- 
tionally turns out to take in the fair. 





1 is Reali Events 


at fhe 
1951 STATE FAIR 


= October T 3: _Texas AX M. Systent 
eoqy 2 2: 

Ostober- 8: =Mexico Bay, Orphans 
=Home= Day, Free Cotton BEwe 

= Fireworks = 

Ostober 3 0: Dallas Day, Free Fire= 


Swerks = - 3 
October 1 F- Texas Shrine Dey. 
Crippled Children's Day, Boe 
=sonic Home Day : 
= October 42:£lementary Schosl Day, 
Free Fireworks S 
= October 415= Negro Achievement 
Day = = 
= Oztober - 46= East Texas Day, Gre 
Stien Glubs BDay= — 
Oxtober 37= Musit Festival Day, 
Free Fireworks = = 
October 19=High Schsol Day, foo 
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October 20: Western Day - 
= October 21> Women’s Day = 


Iiil if! 


—— 


MATT 


PUUMUNIULUNENATQUUAOTE EY 


i 


TH 





PUNYSQUUNLLAANNIT 





LUUUSTI 











AULA 














INNUUNI 


wll 


HIM L 


AL 


UULLUUUUUULLLLAAI 


WUAUIUULANNANT 
Hull 


Tn) 


Ii 





13 





















Member 
Federal 
Deposit 
Insurance 
Corporation 









' he National City’s financial ex 
is at your service... Lf 


We want you to feel that the National City is 

more than a bank .. that it is a service institution. Our 
financial experience is at your service at all times. . 
and we have ample funds for our customers’ 
constructive needs in the orderly flow of business 

and commerce. Consult us regarding your 

business requirements. It’s a pleasure to render 


you prompt and efficient service. 


NATIONAL City BANK 


of Dilliis- * ELM AT ST. PAUL — ee 
CAPITAL AND 000 Oe 
SURPLUS $2,000,0 = 
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S.M.U!s First Home Game 


Opens Fair's Football Bill 


HE Cotton Bowl football program 
{ kw 1951 fair-goers the thrills of 
almost an entire season of football in a 
well-balanced gridiron schedule that has 
given the State Fair of Texas the biggest 
stadium of any fair in the world. 

The football phase of the fair gets off 
to a rousing start on opening day, Satur- 
day, October 6. Southern Methodist’s 
volatile Mustangs take on the hungry 
Missouri Tigers in one of the country’s 
most exciting intersectional rivalries. The 
last time the two teams met in Dallas, 
S.M.U. won at the last minute 28-27, and 
it’s always been a close, hard contest. The 
clash of Rusty Russell’s tricky single 
wing with Don Faurot’s homemade split 
T offense alone should be worth twice 
the price of admission. This will be 
S.M.U.’s first appearance in Dallas this 
season. Kickoff time is 8 p. m. 

On October 13, second Saturday of the 
fair, Texas and Oklahoma meet in a re- 
newal of their traditional rivalry. The 
two state universities have played as a 
feature of the state fair since 1929. Texas 
has won 15 games and Oklahoma has 
won six. In recent years, one or both of 
the teams has always ended up in a major 
post-season conference 
champion. On January 1, Oklahoma 
played in the Sugar Bowl and Texas was 


bowl game as 


BILL FUCHS, University of Missouri center, will 
play against $.M.U. in the Cotton Bowl. 
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host in the Cotton Bowl classic. The game 
is scheduled for 2 p. m. 

The Texas Longhorns have moved to 
the split T formation for the 1951 season, 
with T. Jones to direct their offense. This 
shift in formation indicates that the Long- 
horns will try to run their way to a suc- 
cessful defense of their conference title. 
For the running, Byron Townsend, the 
nation’s busiest ball-carrier last year, is 
back. 

Texas again has come up with a strong 
defensive team. The Texas line last fall 
held conference opponents to an average 
gain by rushing of only 91 yards per con- 
test, compared with second-best Baylor’s 
157. 

The final Saturday of the fair, Octo- 
ber 20, S.M.U. will be pitted in a savage 
Southwest Conference duel with Rice. 
This. is a game that always produces a 
lot of excitement and a good many sur- 
prises. It’s a night game at 8 p. m. 

Other football games scheduled during 
the 1951 fair include: October 15, Wash- 
ington vs. Lincoln High, 2 p. m., and 
Wiley College vs. Prairie View A. & M.., 
8 p. m.; October 18, Greiner vs. Long Jr. 
High, 6 p. m., 
Tech, 8 p. m.: 
Forest Jr. High, 6 p. m.. 


las vs. Forest, 8 p. m. 


and Adamson vs. Crozier 
October 19, Spence vs. 
and North Dal- 


MISSOURI HEAD COACH Don Farout's Tigers 
go up against the $.M.U. Mustangs October 6. 










































T. JONES, Texas quarterback, will carry 
the passing load for the Steers in the 
Texas-Oklahoma classic October 13 


BILLY VESSELS, Oklahoma halfback, is the 
Sooners’ top contender for All-American honors 
this year. 


PASSING STAR Fred Benners plays top-notch 
ball for the Southern Methodist University squad. 
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T WOULDN'T be the State Fair without a whopping big mid- 
way and this year the million-dollar midway will lead fair-goers 
down the sawdust trail to a carnival of merry-making the likes of 


which even the venerable old fairgrounds has never seen before. 


The first sight to make midway funseekers’ eyes pop will be those 
unbelievable Sky Wheels—two giant Ferris wheels, balanced at 
each end by a long beam, rotating while the beam revolves. The 
fantastic ride towers 92 feet in the air. There are 33 other rides on 
the midway—the two big conventional-type Ferris wheels, the 
charming old merry-go-round, the $100,000 roller coaster. 


About 15 side shows, featuring everything from midgets to 
wild animals, gathered from the far corners of the world—the best 
and most unusual shows it is possible to obtain—will also hold the 


spotlight on the midway. There will be free acts on the Magnolia 


_ Stage at the “top of the midway” twice daily. Cavorting high in the 


air will be the Three Milos and the Aerial Gibsons. 


Two unusual free shows have been scheduled in two of the fair’s 
larger exhibit buildings. 
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Progress Depends on Freedom 


Times of great crisis challenge us to look beneath the surface 
of our daily lives, and find the real roots of the strength and 


prosperity that too often we take for granted. 


What is the underlying reason for American productivity? 
Why has American industry advanced by leaps from decade to 
decade, pouring out in floods the goods the world needs, and 


creating opportunities for new enterprises alongside the old? 


Inventiveness — courage — industriousness — resourcefulness 
are all characteristic American traits; all have contributed to 
making this country a land of plenty and a land of opportunity. 
But more basic than any of them is the fact that men who pos- 
sessed these qualities have been allowed to exercise them in 


freedom. 


Freedom of business enterprise to compete for the free 
choices of consumers spurs the development of new and better 
production methods. Freedom to enjoy the rewards of successful 
competition gives men an incentive to work hard and to take 
risks. Freedom for the man with a new idea to try it out without 


bureaucratic obstacles clears the way for progress. 


Times of national danger sometimes tempt us to barter pieces 
of this essential freedom for an illusion of greater security. 


The temptation is false. Freedom alone—freedom to compete 





and to produce—is the guarantee of security for our nation and 


our way of life. 


OIL COMPANY 
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Record Livestock Purse 


Holds $88,014 Premiums 


HE fair has gone all-out this year 
to give Texans a livestock show 
theyll long remember. 

Premiums have been upped to a record 
high of $88,014. Twenty-six breeds of 
beef and dairy cattle, horses, swine, sheep 
and Angora goats will be exhibited. 

Top livestock show is the Pan-Ameri- 
can National Hereford Show, scheduled 
for October 6-11. Premiums of $25,000 
will be awarded in this show alone, plus 
six silver service trophies worth $3,000. 
More than 500 aristocrats of the noble 
Hereford breed from 30 states will be on 
hand for the show. 

Cattle and horse show judging this 
year will be in the fair’s brand new $125.- 
000 livestock judging pavilion. The struc- 
ture seats 3,200 and has a spacious arena. 
It adjoins the $250,000 cattle barns and 
gives the State Fair livestock show facili- 
ties comparable with the Southwest's 
best. 

Livestock show dates are: American 
Saddle Horse Show. October 6-8: Pan- 
American National Hereford Show. Octo- 
ber 6-11; Shorthorn Cattle, October 6-11: 
Aberdeen-Angus Cattle, October 6-11; 
Brahman Cattle, October 6-12; Breeding 
Swine, October 6-14; Sheep and Angora 
Goats, October 6-14; Quarter Horses. 
October 9-15; Dairy Cattle (Guernsey, 


Holstein-Friesian, Jersey, Milking Short- 
horn), October 12-19; Junior Livestock, 
October 15-20; Junior Dairy Show, Oc- 
tober 14-19; Open Cutting Horse Con- 
test, October 17-21. 

The cutting horse contests on the final 
weekend of the fair should have a wide 
popular appeal, demonstrating as they 
do the incredible intelligence of the sensi- 
tive animals that are an absolute neces- 
sity on cattle ranches. 

Premiums of $2.400 are offered in 
poultry shows. 

“The Storybook of Texas Agriculture,” 
a unique, new type of agriculture show, 
will cover almost an acre of space in the 
Agriculture Building. For the first time, 
it will present the complete story of farm- 
ing and agricultural resources for every 
one of the state’s 254 counties. 

This year, the fair again has the na- 
tion’s greatest display of farm imple- 
mefhts and machinery, covering about 
75,000 square feet of space. 

A typical feature.is the Ford “talking 
tractor” that 
with the crowds and nobody knows where 


carries on conversations 
the voice comes from. Only one person 
discovered the secret of the hidden voice 
last year—an eleven-year-old boy who 
spent all day hanging around the exhibit 
trying to ferret out the voice’s hiding 
place. 


HERE'S THE ANSWER to a T-bone fanci2r's dream—genuine Texas steaks on the hoof. 









































FANCY CAPERS by aristocratic equines will be 


a feature of the American Saddle Horse Show. 


eS. 4 Se a) ariel! 
JUNIOR EXHIBITORS Jeorn a lot about raising and 


exhibiting livestock at the fair. 
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COMPANY CAMPAIGN CHAIRMEN direct Community Chest drives within their own organizations 
with posters like this one showing the progress which has been made toward their goal. These 
industrial chairmen have key roles to play in this year's campaign, because the 1951 goal is $1,799,519. 


Campaign’s 
Key Men 


By Dick Price 








Be tgeey 18 was kickoff day for 
the 1951 Community Chest cam- 
paign team. 

All indications are that the key men, 
the reliable “ball handlers,” on the 6,000- 
man “squad” this year will be the com- 
pany campaign chairmen. The campaign 
this year is going to be tougher than ever, 
and company chairmen will indeed have 
key roles to play. 

The 1951 Community Chest campaign 
goal of $1,779,519 poses the greatest chal- 
lenge ever made to the people of Dallas 
for the voluntary support of the Chest’s 
health and welfare program. The cam- 
paign will raise funds to support 36 local 
health and welfare agencies plus the re- 
vitalized U.S.O. which serves our men 
and women in uniform wherever they are 
around the world. 

The campaign this year is perhaps the 
most important the Community Chest has 
ever conducted in Dallas. The goal repre- 
sents a program that has been expanded 
to meet the increased needs of a growing 
city. 

These expansions have been made pos- 
sible through the generosity of the Hoblit- 
zelle Foundation, friends of the late Mrs. 
Ernest G. Wadel, the late Mrs. Ivor 
O’Connor Morgan and Mrs. John 
Dean. Gifts from these sources have 
provided the means for new buildings 
to house such added services as addi- 
tional day nurseries, a Negro Lighthouse 
for the Blind, a hospital for tuberculous 
children and a new home for orphaned 
and neglected children. The Chest finan- 
cial program has been increased to pro- 
vide funds only for the operation of 
these services. 

In addition to this expansion of local 
agencies, there are problems created by 
an ever-increasing tempo of mobilization. 
Mobilization means more soldiers, sail- 
ors and airmen on active duty. The 
U.S.O. is back in action, doing its best 
to keep up the spirits of thousands of 


BRADFORD HOSPITAL FOR BABIES is part of the Children's Medical SUNSHINE ond expert care are provided these children at the Amelia 
Center, which provides care for Dallas children. The Medical Center is one Huvelle Day Nursery while their mothers are working. Supported by funds 


of the 36 agencies which is supported by Community Chest funds. provided by the Community Chest, it is located at 2017 South Ervay. 
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service men and women from Dallas in 
dreary posts, camps and stations over 
half the world. 

The selective service men from Dallas 
County alone number over 10,500, and 
most of them are away from this area. 
However, it will probably be some time 
before civilian recreation facilities here 
will be crowded by an influx of service 
men. 

But that is not the problem. Dallas 
men and women have been transplanted 
into camps near small towns throughout 
the country, and this is where facilities 
are overtaxed. Dallas must take its part 
of the load and help the U.S.O. do a job 
which is vital for the welfare of our 
youth under arms. 

All these additions to the fund add up 
to one fact—more money is needed. And 
this need must be coupled with the addi- 
tional fact that higher living costs and 
taxes are eating up greater percentages 
of all incomes. This year, people just 
don’t have much cash to spare. 

This year, as last, Dallasites are being 
urged to give one day's pay to the Com- 
munity Chest. Setting one day’s pay as 
the standard of giving has been proved 
the most popular and equitable share for 
everyone. It is less than “oths of 1% of 
the annual income. This plan puts giving 
to the 36 local Chest agencies on an 
ability-to-pay basis and lets everyone 
share the responsibility so that no one 
need feel he is “riding on the other fel- 
low’s ticket” and letting generous people 
do his job. 

Company chairmen are the key to suc- 
cess in industrial solicitation. It was the 
responsibility of the executive head of 
each Dallas firm to appoint a company 
chairman to act as contact man between 
the Chest solicitors and company em- 
ployees, and to give impetus to the Chest 
drive in his firm. 


REHABILITATION OPPORTUNITIES are offered to the physically 

handicapped by Goodwill Industries, the Lighthouse for the Blind, and the 

Hearing Society. These agencies also offer recreational programs. 
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right). Miss Ann Bates, left, and Jimmy Weldon, center, creator of Webster Webfoot, are the new 
recruits. At far right is Dwight McAnally, who moderated a ‘Jaycee Forum" radio program. 


To say that these company chairmen 
will be key men in this year’s campaign 
is certainly no exaggeration. Their atti- 
tudes, energy and resourcefulness in 
helping to present the Chest story to 
company employees will largely deter- 
mine the success of the Chest campaign 
in any particular company. 

In most business organizations, the 
boss can usually get what he wants (or 
deserves!) when it comes to employee 
attitudes. It is not surprising if em- 
ployees of a firm reflect the attitude of 
the management in any fund soliciting 
campaign. Enthusiasm or indifference in 
top management can be transmitted to 
office and shop. 

For this reason, Dallas business execu- 
tives have been careful to select their 


best men to be company campaign chair- 
men. It is already an established prac- 
tice among Dallas firms that the com- 
panys Community Chest campaign 
chairman should be representative of the 
best the company has. 

Each of these company campaign 
chairmen will be charged with the re- 
sponsibility of helping his company win 
the well-known One Day’s Pay flag. 
These Community Chest flags, which 
were raised over many stores, factories 
and offices last year, proclaimed “We 
Gave a Day’s Pay 100%” and carried 
the heart and feather symbol of the 
Community Chest. Such a flag does not 
mean necessarily that each employee has 
given a full day’s pay. The total average 


is figured. 


COMMUNITY CHEST AGENCIES such as Freeman Memorial Clinic, 
Bradford Hospital for Babies and the Children's Hospital of Texas guard 
and improve the health of the community. 























Each concern whose total amount 
pledges equals one day’s total payroll re- 
ceives the flag. Included are employees’ 
and executives pledges, but not the firm’s 
contribution. 

Last year’s campaign symbol was the 
familiar little fellow named Chest-er who 
wore an Uncle Sam hat, with its proud 
stars and stripes, and the Red Feather 
stuck in his hat band. This year Chest-er 
has taken off his coat, loosened ‘his tie. 
and rolled up his sleeves to prepare for 
the big job ahead. 

Among the new Community Chest 
agencies which this year’s donations will 
help support are two day nurseries for 
Negro children which are nearing com- 
pletion. 

One of the two, the Margaret L. Bale 
Memorial Day Nursery, is on Ritter Ave- 
nue in West Dallas, across from the C. 
F. Carr Elementary School. Funds for 
the construction of the Bale nursery and 
its complete furnishings were allotted by 
the Hoblitzelle Foundation. 

At 2400 Macon Street in South Dallas, 
a second nursery will provide daily care 
for 50 children of Negro working moth- 
ers. Named for the late Reba Mallinson 
Wadel, the building has 3,400 square 
feet of space for the children. 

Brick walls are up on the 51-bed addi- 
tion to the Children’s Medical Center. 
2306 Welborn Street, in the Oak Lawn 
district. This unit, known as the Ivor 
O’Connor Morgan Memorial Hospital 
for Tuberbulous Children, will be com- 


GOODWILL INDUSTRIES furnished 301,315 hours employment last year to han 
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pleted about November 15. Construction 
of the hospital was made possible by 
funds from the Ivor O'Connor Morgan 
Trust. 

Dean Memorial Children’s Home is 
now under construction, and it should be 
ready for occupancy in February or 
March. Located on Rosewood Avenue at 
We!born Street, the structure is designed 
to handle the needs of Dallas for many 
years to come. 

Funds for construction and the tract 
of land for the building, which replaces 
the present home at 411 North Fitzhugh 
Avenue, were a gift from Mrs. John H. 
Dean. The home will be built as a me- 
morial to the late Dr. John H. Dean. 

Groundbreaking ceremonies were held 
recently for the Negro Lighthouse for the 
Blind. Construction of the building will 
take about four months. It will be located 
on the north side of Hatcher Street be- 
tween Oakland and Myrtle Streets. 

President of the 1951 Community 
Chest drive is R. G. McCord, of Sears, 
Roebuck and Company. Will C. Grant. 
executive vice president of the Southwest 
School of Printing, has been named 
chairman of the speakers bureau. 

Three Dallas bankers have been named 
co-chairmen of the big gifts division of 
the 1951 drive. They are Fred F. Flor- 
ence, president of the Republic National 
Bank: Ben H. Wooten, president of the 
First National Bank; and Milton F. 
Brown, president of the Mercantile Na- 
tional Bank. 





THE DOORWAY to a normal life is opened at 
Goodwill Industries; training fits the blind and 
crippled for a self-supporting trade. 


Members of the advisory committee, 
all past presidents of the Chest, are 
Homer R. Mitchell, vice chairman; W. G. 
Vollmer, ex-officio member; L. T. Blais- 
dell, W. R. Burns, D. A. Hulcy, Luther 
M. Jordan, George L. MacGregor and 
Walter L. Prehn. 

N. B. Clinch, Manor Baking Company. 
will head the Industrial Division, which 
contacts employee-givers in firms having 
25 or more employes. Co-chairman of 
this division is Frank Heller, Remington- 


Rand. Ine. 


dicapped workers and paid ‘opportunity wages” of $196,000. 
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GLEN ACRES MATERNITY HOME 


Near Irving, this maternity home will care for unmarried 
mothers... operational funds must be provided by the 


Community Chest. 


This year, the Chest has added. 


two new agencies and five new 
services that are vitally needed 
by Dallas’ ever-expanding popu- 
lation. Building funds were sup- 
plied by bequests, but operating 
costs depend on the Community 
Chest. They must have our in- 
creased support. 


Please ... give where your money 
will do the greatest good for the 
greatest number. It’s your city 
and your responsibility. 


JOHN E. MITCHELL COMPANY 


3800 COMMERCE STREET 


DALLAS, TEXAS 
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Monutacturers of Fine Machinery for more thor Forty 





This message has been sponsored in 
the public interest for the Dallas 


County Community Chest. 


SEPTEMBER, 1951 


$1,779,519 Is Needed! 


2 NEW AGENCIES.. 











REBA MALLINSON WADEL 

DAY NURSERY 

One of two nurseries built for the Dallas 
Day Nursery Associ ation, a Chest Agency, 
this new installation will care for fifty 
Negro children of working mothers in 
South Dallas. 





NEW DEAN MEMORIAL 

CHILDREN’S HOME 

Replacing the 411 N. Fitzhugh home, this 
new building will be ready for occupancy 
in February or March. Located on Rose- 
wood Avenue at Welborn Sireet, it will 
handle the children's home needs for many 
years to come. 


... AND THE U.S.O. 

Dallas must carry its part of the load 
... your son and your neighbor's need 
the help of the U.S.O. this year as 
thousands of military personnel are 
transplanted each month. 

Yes, it takes more to provide more... 
because this year the job is bigger than 
ever. Your Community Chest combines 
oll appeals in one, makes your dollar 
go further with campaign costs held 
down to only 4.3%! 





IVOR O’CONNOR 
MORGAN MEMORIAL 
HOSPITAL 

This new 51-bed addition 
to the Children’s Medical 
Center in the Oak Lawn 
District will provide for 
tuberculosis children. 
Funds for its operation 
are to come jointly from 
the Morgan Trust and the 
Chest. 





MARGARET L. BALE MEMORIAL 

DAY NURSERY 

The other new nursery is on Ritter Avenue 
in West Dallas and will accommodate forty 
Negro children. 





NEGRO LIGHTHOUSE FOR THE BLIND 
Designed to serve 300 known Negro blind 
in Dallas, a Lighthouse is to be built on 
Hatcher Street in South Dallas. 
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The Best of Everything! <— 


Texas sets the pace 





for the nation 

in crude oil pro- 
duction ...in 1950, 
Texas produced 
42.1% of all the oil 
produced in the 
United States. 







In Texas. ey 
the pace-setter is Texas’ own 


nly 





Ficse in the field of extra quality 


gasolines, Humble Esso Extra still sets ? % 
the pace! ys 


Check these extra values: extra quick 
starting; extra anti-knock performance; 


controlled volatility that delivers extra 
power; a patented solvent oil that keeps $SO xT a 
engines extra clean. 

You'll get improved performance and 
extra vintieha sc wt car with Esso €- ey Ss @ i. a rR E 
Extra. Stop at the Humble sign in your 
neighborhood and fill up with Texas’ own 


Esso Extra, the gasoline that gives you 
something extra for your money... . 





Humble restrooms are extra clean; 
Humble service is something 
extra, too! 


HUMBLE OIL & REFINING CO. 
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Women in Business 














leah Jarrett 


By Joseph Sterne 


N THIS age of alleged sex equality, it 

can be downright refreshing to meet a 
woman with the missionary zeal of a suf- 
fragette, 1951 style. Therefore, meet Mrs. 
Leah’ Jarrett. 

As head of the Women’s Department 
of the State Fair of Texas, Mrs. Jarrett 
holds that it is her beholden duty to give 
the poor little woman “tucked down at 
home” a chance to show off her inani- 
mate offspring, whether they be hooked 
rugs or green tomato pickles. After the 
unwary male condescends to agree, Mrs. 
Jarrett pushes her gold-plated, horn- 
rimmed glasses back into place and in- 
forms him that many a he-man likes to 
exhibit anything from a crocheted bed- 
spread to home-made chow chow. 

Couple of years ago, Mrs. Jarrett re- 
members, “a sweet little old man” tried 
to enter an embroidered vanity set and 
bridge table cover in the Women’s De- 
partment premium contest. Men are ad- 
mitted, all right, but there was no clas- 
sification for embroidered vanity sets and 
bridge table covers. 

“The little old man just started out 
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crying,” so Mrs. Jarrett’s story goes, “He 
said he didn’t want to win a prize, he 
just wanted to show his work.” Mrs. Jar- 
rett’s heart melted. But when she re- 
ceived the old man’s entry, she found it 
needed washing and ironing. Although 
swamped by the myriad last-minute ad- 
ministrative details of the Fair, Mrs. Jar- 
rett took the work home to 4406 Uni- 
versity Boulevard cleaned and 
pressed the embroidery herself. 

Such is the tact and the [’ll-do-it-in- 
stead-of-George attitude of the lady who 
has put a women’s show in the State Fair 
of Texas. Exhibits entered in this year’s 
show will overflow the Women’s Build- 
ing and fill an auxiliary tent as well. 
More than 1,000 exhibitors from a cou- 
ple dozen states will show about 3,000 
works of home artistry. All these figures 
are record marks, but Mrs. Jarrett pre- 
dicts they won’t last past the 1952 fair. 

To prepare for the two weeks of fair 
time is practically a 50-week job. There 
are television shows and garden club 
meetings and speaking engagements and 
the ordinary working day is spent “talk- 


and 


ing in one telephone while three others 
are ringing.” Mrs. Jarrett works with 
two dozen volunteer committees. And she 
has the happy knack of getting work 
from them in return. 

Long about November and December, 
the arduous task of devising a new pre- 
mium list is at hand. Difficult decisions 
on whether to add a trim-a-hat contest 
or to cut the number of antique classifica- 
tions must be made. By February, the 
premium booklet must be rolling through 
the presses. In March the premium lists 
hit the mails —to former 
county agents, chambers of commerce 
throughout the country, school officials 
and home demonstrators. 

Soon entry blanks back, no 
longer blank. Each entry must be entered 
three times in cross reference files. En- 


exhibitors. 


come 


thusiasts who make such diverse items 
as Indian headgear and carved bone ob- 
jects must be told the sad news that there 
is no room for their exhibits, Mrs. Jar- 
rett estimates the women’s show would 
double in size if all entries 
cepted. 


As the year wears on, the phone jan- 


were ac- 


gles more insistantly and the incoming 
mail bags get heavier. By September, 
Mrs. Jarrett takes on a helper and the 
work week goes to 50, 60 and 70 hours. 
This year, all exhibits must arrive by 
September 29. The hardest stretch of the 
year then is at hand. Entries must be un- 
packed, properly placed, tagged, checked 
against entry sheets and guarded loving- 
ly. Comes the fair’s opening day and 
Mrs. Jarrett will flutter around, welcom- 
ing guests and looking every inch a club- 
woman whiling away a few spare hours. 

When the fair is over, the exhibits 
must be packed carefully and sent to 
their owners. Last year not one item 
went astray. “I breathe easily when the 
last package is mailed. Then I go home 
and go to sleep,” Mrs. Jarrett says. 

Despite her celebrated diplomacy, Mrs. 
Jarrett often gets a tongue-lashing from 
irate exhibitors who fail to win prizes 
with their masterpieces. 

Mrs. Jarrett is happy to see women 
taking up new handicrafts, such as 
plastics, textile painting and glass tech- 
ing. But the Women’s Department direc- 
tor admits that, personally, she prefers 
good old-fashioned canning. Claims she 
could win a prize if she were allowed to 
enter. During World War II, Mrs. Jar- 
rett recalls, when it was patriotic to can, 
she went to work so furiously that jars 
and bottles crowded right into her liv- 
ing room. Never one to be flustered in 
an emergency, Mrs. Jarrett calmly called 
the Salvation Army. 
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Bennett will modernize your 
Letterheads and make them sell for 
you. Best of all, because Bennett 
creative men know printing costs, 
they design it both for appearance 
and economy. 


So, if your stationery does not 
reflect your modern business 
methods, call a Bennett man. 
He'll show you how your 
letterheads can be a most 
inexpensive salesman. 


INTING COMPANY 





PRINTING LITHOGRAPHY OFFICE SUPPLIES FURNITURE 
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Air Force Adopts 
General Smith's 
Plan for Reserves 


plan to put Air Force reservists on 

an equal footing with regulars, 
which was authored by Brigadier Gen- 
eral Robert J. Smith of Dallas, was 
adopted this month by the Air Force and 
is now in effect. 

General Smith, president of Pioneer 
Air Lines and a director of the Dallas 
Chamber of Commerce, said the new 
plan will eliminate the reserves’ “poor 
cousin” status, and help the reserve pro- 
gram attain a stability that includes such 
important factors as sounder defense, 
greater economy, better training, fairer 
promotion policies and more flexibility. 

The Smith report is expected to save 
the government as much as $2,000,000,- 
000 a year in comparison to a previously 
planned program. It will result in a con- 


‘servation of manpower to actual needs of 


the regular Air Force. 

The new Air Force Reserve program, 
formed by the committee which General 
Smith headed, includes: 

1. Provisions for the Air Force Re- 
serve and Air National Guard to be an 
actual part of the regular military or- 
ganization. 

2. A re-organization in the reserve 
training program to help reservists re- 
tain their present skills and also learn 
new ones. : 

3. Commanding generals of major 
commands will now include reservists in 
their overall planning and training pro- 
grams in their respective commands. 

4. Training facilities will be ex- 
panded to include 80 flying locations and 
new specially designed and built ground 
training centers in more than 100 metro- 
politan cities. 

“The new program will tell the reserv- 
ist and his family and employer exactly 
what his status is,” Eugene M. Zuckert, 
assistant secretary of the Air Force, said, 
“and it will blanket the entire country.” 

It was the second time this year that 
General Smith has been called to Wash- 
ington. The former deputy commander 
of the North African Division of the Air 
Transport Command served as_ vice 
chairman of the National Security Re- 


| sources Board from July 29, 1950, to 


March 1, 1951. 
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MACHINE TOOLS e WOODWORKING MACHINERY 





YEARS OF SERVICE 


INDUSTRIAL SUPPLIES 


Our third location 

607 Main Street 

Here we acquired our first metal 
working lines. Our original lo- 
cation was a ten by ten space 
in a store building at 2142 
North Harwood. 





TO THE DALLAS SOUTHWEST 


ERVICE is the keystone of our business. From a one- 

man operation twenty-five years ago, this business 

has been built by on-the-job service. ‘‘The House That 

Service Built’’ has become one of the major supply 

sources of the Southwest—but we still think in terms 
of on-the-job service. 
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We have grown during a quarter century of great 
building and industrial expansion in the Southwest and 
we acknowledge our debt to the business leaders who 
have sparked that development. We have tried to build 
on a solid foundation by acquiring dependable supply 
sources and an organization with technical know-how 
and an adequate physical plant. 





T. W. PATTON 
President In this Silver Anniversary Year we want to thank our 
customers for their patronage and our supply sources 

"The House That Service Built’ —_ for their cooperation. We appreciate the business that 
has come to us from schools and in- 
stitutions, from industries and from 
progressive builders and contractors. 
We hope that we will continue to 
merit your business through service. 











MACHINERY SALES & SUPPLY CO. 


3405 COMMERCE STREET DALLAS TELEPHONE Riverside 6701 
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HINTON & LOCKE, INC. 
Real Estate Loans 
305 North Ervay 
Phone RI-4663 








Printing 
Calculator 


olivetti | 
Fully Automatic 
S. L. EWING CO., INC. 


1919 Main Street RI-6711 Dallas 











MANUFACTURERS 
Since 1870 


COTTON 


BAGS 


BURLAP 


FULTONET OPEN MESH 


MULTIWALL PAPER BAGS 
COTTON PICKER BAGS 
FURNITURE PADS 
TARPAULINS 
TWINE 


FULTON BAG 
AND 
COTTON MILLS 


4301 South Fitzhugh * Tel. HU-4681 
DALLAS, TEXAS 
ATLANTA—NEW ORLEANS—ST. LOUIS 


NEW YORK—KANSAS CITY, KAN.—DENVER 
MINNEAPOLIS—LOS ANGELES 
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THE GENERAL SHERM 
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AN pulls a mixed train across an early Texas railroad bridge. Built by the 


B.B.B.&C., which later became Southern Pacific, this bridge was never more than six feet 
above low water level. 


HE history of railroads in Texas 
has reached the century mark this 
year, and the industry is celebrating 100 
years of growth and progress that has 
made the Lone Star state first in the na- 
tion in railroad mileage. 

In the spring of 1851 John Williams, 
who was chief engineer and superintend- 
ent of the newly founded Buffalo Bayou, 
Brazos and Colorado Railway Company, 
set up his surveyor’s transit near the 
small town of Harrisburg, Texas. This 
company, chartered February 11, 1850, 
had been founded by General Sidney 
Sherman, and grading on the road was 
finally begun in 1851. 

By August, 1853, the pioneer Texas 
line had been extended to Stafford’s 
Point, a distance of 20 miles. Service 
was inaugrated September 7 with a brand 
new locomotive, the “General Sherman.” 


THE MISSOURI-KANSAS-TEXAS RAILROAD 


A Century of 


This was the second railroad built west 
of the Mississippi, the first having been 
the Pacific Railroad in Missouri. 
Construction of the first railroad had 
been preceded, however, by numerous 
projects that failed to materialize. Branch 
T. Archer and others sought a charter for 
their Texas Railroad, Navigation and 
Banking Company almost immediately 
upon assembly of the First Congress of 
the Republic of Texas. It failed to ma- 
terialize. Several other railway projects 
were chartered, including the Brazos & 
Galveston Railroad Company in 1838, 
the Houston & Brazos Railroad in 1839 
and the Harrisburg & Brazos in 1841. 
Texas’ wide spaces and its abundance 
of resources for production of heavy 
commodities have kept before it, from 
its earliest days, the problem of an ade- 


won first place in the Railroad Section of the 


National Safety Council in 1950 for having the lowest number of injuries among 17 Class 1 railroads. 
Here Donald V. Fraser (left), president of the Katy, receives the award from Ned H. Dearborn, 
president of the National Safety Council, while R. J. Morfa, Katy board chairman watches. 
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SLEEK, MODERN TRAINS like the “Texas Special,” a Missouri-Kansas-Texas Railroad streamliner, 
now serve Dallas and the Southwest. Texas railroads now employ 56,429 persons who are paid 
$179,696,356 a year. 


quate transportation system. Indeed, the 
lack of transportation has been the prin- 
cipal retarding force throughout much 
of Texas’ history. 

The Galveston & Red River, chartered 
March 11, 1848, and begun in 1853, was 
Texas’ second railroad. Originally pro- 
moted by Galveston men, it was taken 
over by Houston interests and the name 
changed to Houston & Texas Central. Af- 
ter the Civil War was over, it was able 
to resume construction in 1867, and it 
built the first railroad into Dallas in 
1872. 

Texas ranks first among the states in 
railroad mileage, with 6.88 per cent of 
the nation’s 226,331 miles of first main- 
line track. The peak year in Texas mile- 
age was 1932 with 17,078.29 miles of 
main line, and main-line mileage of Texas 


Rail Transportation 


railroads in 1950 was 15,585.68, a de- 
cline of 1,492.61 miles from the 1932 
peak. 

This does not mean that there has been 
a decline in the railroad industry of the 
state. Terminal facilities have been in- 
creased, road and equipment improved 
and tonange and revenues bettered by 
more than 200 per cent since 1931, in 
spite of the abandonment of many short 
feeder lines primarily because of compe- 








tition from commercial and privately | 


operated buses, trucks and automobiles. 

For 100 years, the railroad industry 
has been a partner with the people of 
Texas in the development of their state, 
and the railroads have kept in step with 
the state ever since the May morning in 


1851 when John Williams began his sur- | 


vey for the B.B.B. & C. 


A FLEET OF 15 new pick-up and delivery trucks and other equipment will inaugurate a delivery 
freight service by Santa Fe Railway and Santa Fe Trail Transportation Company. Viewing the new 
equipment are (left to right) W. R. Taylor, district freight agent of the SFTTCO; J. D. Whitman, division 
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freight agent for the Santa Fe Railway; and C. L. Genseke, Santa Fe freight agent. 
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Folding 
bartons 


Set-up 
Boxes 


Every Rind 


Paraffined 
Food Cartons 


Garment Boxes 


Gift, Jewelry 
and Candy Boxes 


Complete 


PACKAGE DESIGNING 
Sewtce 


* Pollock 


PAPER CORPORATION 


South Lamar & Alma Sts. e Dallas 
Telephone HA~4161 






















































































1950 
WORKMEN’S COMPENSATION ; 
PREMIUM INCOME _|_ 
in TEXAS 
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$13,051,022 more in written premiums for 1950 than the 
nearest competitor. This chart, shown in millions of dollars, 
is based on figures furnished by the Texas Board of Insurance 
Commissioners. It graphically compares the premium of the 
ten principal writers of Workmen’s Compensation in Texas 
last year. According to these figures, Texas Employers’ 
Insurance Association wrote $15,336,991, over one-fourth 
of all Workmen’s Compensation premiums for the year, in 
competition with some 130 companies. 


THERE IS A REASON! 


Why so popular? — Two principal reasons: SER VICE- 
SAVINGS. Service means specialized underwriting, claims 
and safety engineering. Service also means the rate reduc- 
tions Texas Employers’ advocated for ALL employers in 
Texas, resulting in savings for you. 


SAVINGS 
Texas Employers’ net cost plan of operating has enabled it 
to save over $29,000,000 for Texas policyholders in dividends 
and guaranteed cost discounts, $3,018,855 for 1950 alone. 


The Association now serves over 7,000 Texas business 
and industrial firms in their Workmen’s Compensation 
needs. If you are not now taking advantage of our plan of 
insurance, then investigate what we can do for you. 








Largest Whiter of WORKMEN'S COMPENSATION INSURANCE i Texas 


| 
HOMER R. MITCHELL, Chaioman of the Board A. F. ALLEN, President TEX, AS E M P. LO YE R A) 
Service Offices: ABILENE e AMARILLO AUSTIN e BEAUMONT «CORPUS CHRISTI ¢ DALLAS e EL PASO INSURA N CE ASSOCIA i ON 


FORT WORTH e FREEPORT e GALVESTON ¢ HARLINGEN e HOUSTON e LUBBOCK e LUFKIN * MIDLAND 
PORT ARTHUR « SAN ANGELO « SAN ANTONIO ¢ SHERMAN © TYLER © WACO e WICHITA FALLS HOME OFFICE - DALLAS, TEXAS 
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lemeo Borrows 
510,000,000 
On Detense Work 


-yEPUBLIC National Bank officials 

announced this month the comple- 

tion of a $10,000,000 V-Loan Line of 

credit for the Texas Engineering and 
Manufacturing Company, Inc. 

Considered to be the largest V-Loan 
in this area, it was completed under an 
agreement with the Federal Reserve 
Bank of Dallas, acting as fiscal agent for 
the armed forces, whereby 90% of the 
loan is guaranteed. The Chase National 
Bank of New York will have a 75% par- 
ticipation in the loan, with Republic tak- 
ing the balance. 

Proceeds will be used in connection 
with $135,000,000 defense production 
contracts with the U. S. Navy, U.S. Air 
Force, Boeing Airplane Company, Lock- 
heed Aircraft Corporation and Douglas 
Aircraft Company which are held by the 
Texas Engineering and Manufacturing 
Company. 
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AFFIXING HIS SIGNATURE fo the loan contract is H. L. Howard, executive vice president and 

treasurer, Texas Engineering & Manufacturing Company, Inc. (seated, center). Seated at left is Fred F. 

Florence, president of Republic, and at right is J. M. Cumby, vice president of the bank. Standing, left 
to right, are Donald White, Republic Bank vice president, and Clyde Williams, TEMCO secretary. 


The Texas Engineering and Manufac- 
turing Company was founded Decem- 
ber 1, 1945, as a limited partnership with 


Robert McCulloch and H. L. Howard as 


general partners. The business was in- 


corporated in 1946 with Mr. McCulloch 
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North Dallas lines. 


of the old North American buildings. 


as president and general manager, and 
Mr. Howard as executive vice president 
and treasurer, Both held executive posi- 
tions with North American Aviation 
Company in Dallas during World War 
II. TEMCO presently occupies plant A 


Beginning September 9, simpler, more direct routes will save from five to ten minutes 
each round trip. In addition, University Central Express will be extended and the 
Mockingbird Shuttle will provide Crosstown connections for seven East Dallas and 
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: The March of Industry 








Pioneer Printing Firm Moves. The Padgett Printing and Lithographing 
Company has recently moved to new and expanded quarters at 5912 Harry Hines 
Boulevard, just beyond Inwood Road. In the picture Hal Padgett, center, and Jay D. 
Padgett, right, owners of the Padgett Printing Company, examine a job just taken 
from Padgett’s new two-color Harris offset press. Sam Stratman, general superin- 
tendent of the plant, is on the left. The trim, new white brick plant occupies a total 
floor space of approximately 30,000 square feet and is located on a three and a half 
acre tract. Modern in every respect, Padgett’s new building includes every facility 
for faster, more efficient work. The west wing of the mechanical department is 
devoted to offset printing and the east wing to letterpress, with both feeding into the 
bindery section in the center. With presses of the same type aligned together in rows 
of two, three and four, the production flow of work is smooth and efficient. Land- 
scaping of the grounds around the plant, which faces Inwood Road, will include 
a spacious Bermuda grass lawn with large shade trees. Current plans call for the 
establishment of a recreation area and playground for Padgett employees. 


lnstitute Study 
To Center Around 
Labor Disputes 


HE Southwestern Legal Foundation 

of Southern Methodist University, 
in cooperation with the State Bar of 
Texas and the American Arbitration As- 
sociation, will present an institute en- 
titled “Dispute Settlement in a Defense 
Economy” at the Legal Center audito- 
rium October 5 and 6. 

John W. Carpenter, president of the 
Dallas Chamber of Commerce, will pre- 
side at the session on arbitration of busi- 
ness disputes scheduled for Saturday 
morning. Friday morning and afternoon 
sessions will be conducted by George E. 
Seay, chairman of the Labor Law Divi- 
sion, Southwestern Legal Foundation; 
and L. N. D. Wells, Jr., chairman of the 
Labor Law Section, State Bar of Texas. 

Other speakers on the program will 
include Dr. Umphrey Lee, Robert G. 
Storey, A. C. Croft, William M. Hep- 
burn, Theodore F. Morrow, Fred H. 
Schmidt, Roy C. Ledbetter, W. H. Lind- 
sey, Inge Grant, E. D. Boulter, Andrew 
M. Clinton, Grant Williams, Charles H. 
Boland, Byron R. Abernathy and Paul 
Carrington. 

The institute will celebrate the 25th 
anniversary of the American Arbitration 
Association George M. Smith, regional 
director of the association, said. 
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More FERGUSON TRACTORS are sold throughout 
the world than any ofher single model tractor! 

















The new, ultra modern building at 10850 Hines Boulevard to serve the many FERGUSON 
DEALERS throughout the State of Texas. A complete stock of parts will be carried for 
prompt servicing of FERGUSON SYSTEM IMPLEMENTS by Ferguson Dealers. 





There’s a Ferguson System Implement for every need—creative 
engineering — contractors — farms — ranches — local estates — 
road building. FERGUSON SYSTEM IMPLEMENTS are precision en- 
gineered to do any job faster and more efficiently than ever 
before. It’s what these implements do that lightens your labor 
... Saves your time ... saves your dollars—see these implements 
at the big Ferguson Exhibit at the State Fair. 




















THE FERGUSON SYSTEM IMPLE- 
MENTS CAN EASILY BE OPERATED 
BY OLD AND YOUNG ALIKE 


THE FERGUSON SYSTEM MAKES 
THE DIFFERENCE 
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S. J. NADEL, CLU 
AND ASSOCIATES 
Employee Benefit Plans 
604 Tower Petroleum Building 
Telephone RI-9454 











Business and Industrial 
Real Estate 


Sales—Leases—Loans—Appraisals 


HENRY S. MILLER CO. 


Realtors 
Southland Life Bullding—Dallas—Phone RI-9171 


PHOTOSTAT PRINTS 


Southwestern Blue Print Co. 
1801 Commerce Street Phone RA-8084 






































FORREST AND COTTON 
Consulting Engineers 


Praetorian Building 


Phone RI-5026 Dallas 














Collins Radio Company 


Building on 


ONSTRUCTION of a new 50,000- 
C square-foot factory at 1928 Car- 
penter Boulevard has begun as a part of 
the Collins Radio Company’s current 
$2,000,000 expansion program. 

The expansion program also includes 
a hangar at Red Bird Airport, leased by 
Collins from the City of Dallas. The com- 
pany is going ahead with its plan to build 
a factory and second hangar at Red 
Bird. 

The new site consists of four acres, 
and will provide ample parking space 
for employes. The building will be com- 
pletely air conditioned, with fiber glass 
insulation on the roof. 

Construction is expected to be com- 
pleted within six months. McFadden and 
Miller Construction Company are the 
general contractors. Negotiations be- 
tween Collins Radio and Trammell Crow, 
owner, were completed by Howell H. 
Watson, realtor. 
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4-Acre Site 


When the new plant is completed, it 
will have a payroll of about 3,000 peo- 
ple, most of whom will be from Dallas. 
The company will send a few highly 
skilled technicians to work here. 

The Collins company manufactures 
radio communications and _ broadcast 
equipment, used by commercial and mili- 
tary aircraft broadcasting stations and 
radio amateurs. 

“Primary purpose of the present ar- 
rangement is to enable us to get started 
in large scale manufacturing in Dallas,” 
Arthur A, Collins, president of the com- 
pany, said. “We now have a backlog of 
more than $150,000,000 in orders for 
military and civilian needs.” 

Dallas was chosen as the site for the 
plants because it offered a location for 
the production of airborne and ground 
station communications and navigations 
equipment close to the center of the air- 
craft manufacturing industry, Mr. Col- 
lins said. 


TWO FINE TEXAS TRAINS 
TEXAS SPECIAL: Luxurious streamliner with 


thru Pullmans and chair cars to St. Louis... 


thru Pullmans to Washington and New York. 


THE BLACK GOLD: Convenient overnight 

HW service to Tulsa. Buffet-lounge, reclining chair 
car and Pulilmans with berths, roomettes, bed- 

Le rooms, compartments, drawing room. 
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Open House Held in New Building. An open house for 

distributors of the Gates Rubber Company was held Septem- 

ber 14 at the new Gates warehouse and industrial division 
district office at 1130 Dragon Street. The office recently 
moved from its old location on North Market. The new build- 
ing, erected at a cost of more than a quarter million dollars, 
will stock all standard Gates products, including tires and 
retreading material; automotive and industrial belts, hose 
and molded products; and garden hose. 

Erected by the O’Rourke Construction Company, the com- 
pany-owned building has offices which are completely air 
conditioned. Walls are of reinforced concrete, poured on the 
floor slab and hoisted into position. Largest individual panels 
measured 20 feet by 23% feet, and weighed 15 tons. 

In addition to being a warehouse, the new structure is a 
sub-assembly plant. Products are received in carload and 


truckload lots from the Denver factory and processed for fur- 
ther shipment to sub-warehouses and distributors’ stocks. 
Sub-warehouses served from Dallas are at Kilgore, Odessa, 
Wichita Falls, Abilene, San Antonio, Houston, New Orleans 
and Shreveport. 

Hosts at the open house included Mel Nasby, district mana- 
ger, and his local management group, including L. H. 
Clampit, Sam Flanagan, L. V. Haynes, R. H. McCutchan, 
J. C. Weston and C. L. Miller. 

“The great industrial growth of the Southwest, centering 
in the Dallas area, has made this new and larger warehouse 
necessary,” G. W. Liljestrom, vice president in charge of dis- 
tribution, said. “Located in the heart of the Trinity Industrial 
District, the warehouse is close to Dallas business houses and 
to rail and truck facilities. This convenient location, as well 
as the ample loading facilities, will assure faster service to 
our customers.” 


Plant Property Acquired. Texas In- 
dustries, Inc., has purchased the entire 
assets of Texcrete Company of Austin, 
formerly the Hobbs Building Block Com- 
pany. Texas Industries, a recently 
formed corporation, purchased the 11 
properties of the Texas Lightweight Ag- 
gregate Company earlier this month. 


Paint Company Moves. \ound City 
Paint and Color Company has moved 
into a new building at 1215 Slocum in 
the Trinity Industrial District. The new 
plant has 12,000 square feet of ware- 
house and office space. The company is 
wholesale distributor throughout Texas 
for all kinds of paints and varnishes. 


Engine Manufacturer Moves. Wau- 
kesha Sales and Service, Inc., has leased 
a new 5,000-square-foot building in the 
Trinity Industrial District at 146 Ex- 
press, Distributors of Waukesha engines 
and power units for industrial and oil 
field use, the firm also handles equip- 
ment and accessories for these units. 
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1202 MAIN STREET 
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$600,000 Plant Under Construction. To meet ever- 
growing shipping demands for the increasing number of 
products being made in the Southwest, National Container 
Corporation of Texas is building a modern $600,000 plant in 
Dallas. National Container Corporation completely integrates 
its operation “from the tree to the finished product,” and 
will use the new Dallas plant to serve manufacturers of the 
Southwest who in 1950 consumed a large portion of the com- 
pany’s 3,285,000,000 square feet of production. 

The parent company operates 11 plants, located in eight 
states, fabricating all major types of corrugated paper and 
solid fibre board containers, The new plant, designed by 
Leinbach Brothers, architects, and now under construction 
by C. E. Fritch, general contractor, both of Dallas, will be 
located on property embodying some seven acres along a 
siding of the Gulf, Colorado & Santa Fe Railroad. Negotia- 
tions between the Terminal Building Corporation, owner of 
the land in the New Santa Fe Industrial area of Dallas, and 


National Container Corporation were conducted by the 
Moser Company, realtors, represented by W. E. “Bill” Camp- 
bell, Jr., and W. J. “Jack” Moser. 

National Container’s installation will be the first building 
in the newly opened industrial section. The building will be 
located on the northwest corner of Glenfield and Pierce 
Streets. This new corrugated box operation will be com- 
pletely integrated. 

Construction of the building is now underway, and com- 
pletion of the building is anticipated sometime in October. 
Thomas M. Holden, who has been associated with the corru- 
gated paper industry since 1928, has been appointed general 
manager of the new Dallas plant. Mr. Holden, who joined 
National Container last December, will have overall charge of 
production and sales of the plant. He moved to Dallas from 
St. Louis in 1911 and attended Sunset High School here. 
James J. Parks, who joined National Container in Jackson- 
ville, Florida, 13 years ago, has been named plant manager. 











transportation far 
DALLAS... 

the Gulf Porte of 
HOUSTON, GALVESTON 
and. TEXAS CITY... 
COLORADO cud the 
PACIFIC NORTHWEST 








.. . far courteous effietency, ship via “F.W.&D.” 
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FORT WORTH and DENVER RAILWAY 


CHICAGO, BURLINGTON & QUINCY RAILROAD 
COLORADO AND SOUTHERN RAILWAY 
THE WICHITA VALLEY RAILWAY 


R. A. Craig, Asst. Gen. Frt. & Pass. Agt., 112 S. Field St., Dallas 1, Tex. 
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Satistied Workers 
To Be Study Topic 


At Personnel Meet 


ORKERS satisfied with their jobs 

will produce more. On this theme, 
the tenth annual Dallas Personnel Con- 
ference will tackle some of the problems 
besetting management today at a meet- 
ing in the Baker Hotel September 27 
and 28. 

Supervisory officials from foremen to 
chief executives will hear experts dis- 
cuss personnel developments. Exhibits 
illustrating new techniques by some 200 
companies will be shown. 

General conference chairman will be 
George L. MacGregor, president of Dal- 
las Power & Light Company. Executive 
director of the conference will be L. M. 
Allen, general personnel manager for the 
Hardware Mutuals Insurance firms, Mr. 
MacGregor and Mr. Allen were ap- 
pointed by James A. Parker, president 
of the Dallas Personnel Association, and 





GCORGE L. MacGREGOR 


Dr. Umphrey Lee, president of Southern 
Methodist University, co-sponsoring or- 
ganizations for the meeting. 

On the seven-man Advisory Council 
for the conference will be Austin F. 
Allen, Ashley DeWitt, R. R. Gilbert, 
D. A. Hulcy, Dr. Umphrey Lee, Eugene 
McElvaney and John E. Mitchell, Jr. 
Conference committee chairmen will be 
E. T. (Al) Jones, arrangements director ; 
Jim S. Cook, program director; A. B. El- 
more, budget director; L. B. Redmond, 
promotion director; John R. Byrne, sales 





L. M. ALLEN 


director; John C. Moseley, reception di- 
rector; and D. M. Hackley, publicity di- 
rector. 

ie a 8 


Pioneer Adds Flights. Pioneer Air 
Lines now provides Dallas with 18 flights 
daily. Commuter-type air service to 
Waco, Temple-Fort Hood. A. & M.-Col- 
lege Station-Bryan and Houston to the 
south, and to Abilene, San Angelo, Mid- 
land-Odessa and Lubbock to the west 
and north will add more than 770 miles 
per day to Pioneer’s operations. 








Welcome to Dallas 
and the State Far 


While you are in Dallas enjoying the Great State Fair of Texas 


visit Fakes at Elm, Field, and Pacific for fine furniture for 


your entire home at prices to fit any budget. Ask about our 


Decorator Service at No Extra Charge. 


FAKES’ Customers are invited to PARK FREE AT CLASSIFIED 


| FURNISHING TEXAS HOMES SINCE 1876 
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United Bankers Buys Pilgrim Life 


The United Bankers Life Insurance 
Company of Dallas this month _pur- 
chased the Pilgrim Life Insurance Com- 
pany of Fort Worth. 

Besides the new volume of business 
and premium income, the purchase gives 
United Bankers some 1,200 full and part- 
time agents throughout Texas. 

Pilgrim Life has been operating as an 
old line legal reserve company, selling 
polio dread disease policies, life insur- 
ance and accident coverage. 

United Bankers has been selling life, 


accident, hospitalization and polio insur- 
ance. It converted from a mutual to a 
capital stock company on June 30, 1950. 

The Dallas firm has more than doubled 
its original six district offices in less than 
a year. 

At the 1951 annual meeting, a $450,- 
000 increase in the capital structure of 
the company was authorized, bringing 
the company’s financial base to well over 
$1.500,000. 

Don J. Willmon is president and 
agency director of United Bankers. 


White's Auto Stores Begin 
Using New Dallas Warehouse 


White’s Auto Stores this month began 
operations from a new 38,000-square- 
foot general warehouse at 4136 Com- 
merce. 

Norman Crockcroft, shipping foreman 
of the Wichita Falls warehouse for sev- 
eral years, has been named Dallas ware- 
house manager, and Gene Layland, as- 
sistant manager. 

The new warehouse will carry a com- 
plete line of supplies for the 51 com- 
pany-owned and authorized store dealers 
in the Dallas territory. 












Finst Choice in Move and Wore and Mote “Hein. 





EIGHT O'CLOCK .... 
RED CIRCLE .... 


AT YOUR A&P 





- . mild and mellow 
. rich and full bodied 


. Vigorous and winey 
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Store Opening To Honor Authors 


Plans are near completion for the formal opening September 24 of the new 
Presbyterian Book Store, 1814 Main Street. A luncheon has been planned to honor 
the group of John Knox Press authors who will be present for the occasion. During 
the evening, from 7 to 9 p.m., there will be an open house for all Presbyterians and 
other guests. Guided tours of the building and refreshments are planned, and each 
visitor will receive a gift. Authors expected to be present are Dr. Roy E. Burkhart, 
Dr. Frank Mead, Dr. J. J. Murray, Dr. Joe Gettys, Dr. William M. Elliott and Dr. 
Robert A. Lapsley. Members of the Richmond book store staff who will attend the 
opening are Dr, Edward D. Grant, executive secretary, Dr. Hunter Blakely, Dr. 
John Fairly, Dr. S. J. Patterson, Jr., Clinton Harris, Miss Bessie Lewis, Mrs. Carolyn 
George and Dubose McLane. A special invitation has been extended by O. G. Henry, 
manager, to all Texas ministers and members of their congregations to be present. 





Sign of PROGRESSIVE TRANSPORTATION since 1877 
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Seven-Up Begins $100,000 Expansion. An expansion program to increase bot- 
tling capacity 150 per cent at a cost of more than $100,000 has been launched by the 
Seven-Up Bottling Company of Dallas, Inc., 2700 Live Oak. The company has 
leased the building next door, remodeled and air conditioned it, and will use it for 
offices. When new machinery is installed, present bottling capacity of 7,200 bottles 
per hour will be increased to 18,000 bottles per hour. A total of 3,000 square feet of 
floor space is being added. Growth of the business is indicated in the fact that during 
World War II the company employed 35 people but now employs more than 100. 
During the war 10 trucks were operated; now there are 25. C. B. Kloppe (in pic- 
ture, standing at far right) is president and treasurer of the company. Clarence B. 


Sears Oak Cliff Store 
To Be Finished by November 


HE first escalators in Oak Cliff will 

be installed in Sears, Roebuck and 
Company’s store in that district as part 
of a major expansion and improvement 
program scheduled for completion about 
November 1. 

Some 10,850 square feet of selling 
space and 4,200 square feet of stock area 
will be added to present facilities by the 
time construction is completed at the big 
Sears store at 611 West Jefferson Ave- 
nue. The addition is being built atop the 
one-story farm store on the western side 
of the huge structure. It will enable 
Sears to move and expand several depart- 
ments. The second floor will be used for 
sales, the third floor for stock. 

In addition, more sales space will be 
made available by tearing out the main 
stairway. 

Opened February 12, 1948, the Oak 
Cliff store now contains 72,000 square 
feet of selling space. The expansion pro- 
gram will boost floor space some 20 per 
cent. 





Kloppe, Jr., is vice president. 
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Financial Firm to Open. The Irving 
Savings and Loan Association will open 
for business late this month at 913 Irving 
Boulevard. Capitalization of the new firm 
is $50,000, with $5,000 in reserve. Initial 
deposits total $216,000. 


7 7 7 


Medical Office Opens. Formal open- 
ing of the newly completed three-story 
$650,000 Gaston Avenue Medical Build- 
ing on Gaston at Adair was held Septem- 
ber 16. The upper floors have been 
leased to 29 physicians and a dentist, 
and the ground floor was designed for 
commercial use. 


Clearview Center Plans October Opening. Dallas gets 
another modern neighborhood shopping center October 1. 
Near that date, the Clearview Shopping Center will open at 
South Hampton Road and West Illinois Avenue in Oak Cliff. 

The new center will include a Wyatt Food Store, an E. B. 
Mott and Company Variety Store, the Tommy R. Edgar 
Hardware Store, a Laundry Supreme call office, the Mc- 


Ink Plant Under Construction. A 
building now being constructed at Oak 
Lawn and Carpenter streets in the Trin- 
ity, Industrial District has been leased 
by Printing Ink Division of the Inter- 
chemical Corporation of New York. The 
new plant will be used for the manufac- 
ture of printing inks and will double the 
company’s present production in Dallas. 


7 tA v 


Maple Avenue Building Sold. Prop- 
erty at Lucas Street and Maple Avenue 
has been purchased by Victor Frankfurt 
from the Skillern-Majors Trusts Com- 





Kinney Barber Shop and a Texas Company Service Station. 

The development covers four acres. It has 350 feet of store 
frontage on Illinois and 170 front feet on Hampton. The 
parking area will take 300 cars, according to Clyde A. Wherry 
and Ken L. Germany, managing agents. Architect is Walter 
W. Ahlschlager and contractor is the Don Elliott Construc- 
tion Company. 


pany at a reported price of $75,000. The 
building now houses a Skillern drug 
store, a Safeway store and a Phillips 5 
and 10 cent variety store. The tenants 
will not be affected by the sale. 
"ae ak 

Insulating Firm Moves. Texas Insulat- 
ing Company has consolidated its opera- 
tions in a newly remodeled 12,000- 
square-foot building at 2100 Hardwick 
which will give the company 50 per cent 
more space. Included in the consolida- 
tion is the AAA Insulating Company, the 
firm’s wholesale division formerly lo- 
cated at 715 West Jefferson. 





An example of our faith in 


TEXAS AGRICULTURE 


Visit our new John Deere building on 10650 Hines Bivd. 


John Deere Farm Machinery Exhibit at State Fair 
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COMPLETE FREIGHT TRAFFIC MANAGEMENT 
RATES AND ROUTINGS QUOTED * FREIGHT 
ACCOUNTS AUDITED 


TEXAS TRAFFIC BUREAU— 
DALLAS, INC. 


1402 McCoy UN-1615 
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Industrial and Business Properties | 
Sales, Leases and Management | 
1225 Mercantile Bank Building 

PHONE RI-9349—DALLAS 


Alex D. Hudson James S$. Hudson 





Alex D. Hudson, Jr. 
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| VITAL COG 
IN DEFENSE PRODUCTION 


Gather up your scrap 
and put it into defense 


NOW! 


WE BUY AND SELL: 
@ IRON & STEEL SCRAP 
@ NON-FERROUS METALS 
e PIPE e RAILWAY EQUIP. 


. Accurate Grading 





production 








Prompt Service . . 





AMERICAN IRON & METALS, INC. 


2215 Latimer Street, Dallas 


Phone: HUnter 5111 


| 
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A. R. SMITH 


F. A. BROWN 


Vacation Trip to Texas 


ORTY YEARS ago Fred A. Brown, 

a native of Parkersburg, West Vir- 
ginia, made a vacation trip to Texas and 
went back home with the idea that Dallas 
needed a wholesale shoe firm. As soon as 
he could wind up affairs at home he hung 
out a “Gone-to-Texas” sign and returned 
to the Southwest to found the Graham- 
Brown Shoe Company with his associate, 
Guy E. Graham. 

The first step ‘in setting up the whole- 
sale shoe firm was to buy out the whole- 
sale shoe department of Sangers Depart- 
ment Store. Then to assure an adequate 
opening inventory, the firm ordered shoes 
direct from New York, having them ship- 
ped via water to Galveston and by rail 
into Dallas. 

Six salesmen started covering three 
states that made up the original trade ter- 
ritory. Last month, at the opening of this 
fortieth anniversary celebration, some 
200 employes and their families attended 
a Graham-Brown picnic. 

The company has grown so that 20 
salesmen now cover 10 states serving 
5,900 retailers. 

In 1948 Graham-Brown became the 
national wholesaler of Gene Autry cow- 
boy boots, an item featured by leading 
retailers throughout the country. 

Mr. Brown has been active in the shoe 
firm ever since its founding, serving as 
president from its opening until 1948 
when he was elevated to chairman of the 
board. 

At that time A. R. Smith, who joined 
Graham-Brown as a bookkeeper in 1920, 
was elected president, the office he still 
holds. 


95 ©6Started Graham-Brown 


Other officers of the firm include J. P. 
Williams and A. R. Jensen, vice presi- 


dents; and J. E. Tisdale, secretary and 
treasurer. 
FE. L. Austin and E. W. Saunders, two 


of the original employes of the firm, are 
still actively engaged in its operation. 
Mr. Austin still travels the trade territory 
and Mr. Saunders is in charge of the 
mail order department. 

The late Frank H. Kidd, another long- 
time leader of the firm, joined Graham- 
Brown in 1912 and served as secretary 
and treasurer until his death in 1949. 

Mr. Smith announced this month that 
the firm plans a full year of merchandis- 
ing events to celebrate its fortieth anni- 
versary. 

Graham-Brown typifies Dallas’ growth 
as a marketing center. It was one of the 
first to realize the necessity of serving 
the Dallas Southwest market from within 

for competitive advantage, speed, serv- 
ice needs, and cost-savings. 

Transportation and geographical posi- 
tion are strategic at Dallas for distribu- 
tion. Overnight delivery is common from 
this point throughout a territory of 
enormous buying power. 

Graham-Brown is one of the whole- 
sale firms whose dollar volume makes 
Dallas the Number 1 city in the South 
as a wholesale center, according to the 
latest Census of Business by the U. S. 
Department of Commerce. 

When asked about plans for the future, 
Mr. Smith stated, “We will continue to 
grow with the great Southwest. 
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Expansion Program Completed. Cabell’s. Inc.. the largest 
independent ice cream concern in Texas and fourth largest 
milk distributor in Dallas, has completeded a $325,000 plant 
and office expansion program. The company added 15,000 
square feet to its plant at 4017 Commerce, installed new 
equipment and built a new freight depot in the 600 block 
of Exposition. A new 10,000-cubic-foot subzero refrigerated 
vault for ice cream and other frozen foods has been added, 
and a retail dairy store is located at the front of the unit. The 


new addition to the second floor of the plant provides three 
stainless steel refrigerated milk storage tanks, each with 
4,000-gallon capacity. An air-conditioned storage room for 
waxed milk containers, with a six-carload capacity, also is 
on the upper level. General offices are located in another sec- 
ond-floor section. Architects for the new construction were 
Wiltshire & Fisher. Vilbig Construction Company built the 
truck depot. J. E. Morgan & Sons built the plant additions. 
Officers of the Cabell Company include Earle Cabell, presi- 


Distributing Firm Leases Building. 
Meyer-Blanke Company, distributors of 
equipment and supplies for the dairy in- 
dustry, has leased a new 9,000-square- 
foot building in the Trinity Industrial 
District at 1217 Slocum. It is now under 
construction. 


Insurance Interests Sold. Control and 
management of the Prudential Fire In- 
surance Company of Oklahoma has been 
sold to the Kansas City Fire and Marine 
Insurance Company by T. E. Braniff, 


president of Prudential. 


dent, and Ben F. Cabell, Jr., chairman of the board. 


Administrative Office Opened. Of- 
fices at 6619 Denton Drive have been 
opened by Byford W. Bain, who will ad- 
minister a federal milk marketing order 
for the entire North Texas milkshed. 
Minimum price provisions of the order 
are scheduled to take effect October 1. 
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A Bigger Adolphus 
for a Bigger State Fair 


Like the State Fair we, too, are 
growing. At Fair time last year, con- 
struction on our new addition had just 
started. 

This photo shows how our new 
addition looked one year later, on 
September 1, 1951. In years to come, 
The Adolphus will be “home” to 
more State [air visitors than ever 
before. 


HOTEL 


Adolphus 


DALLAS, TEXAS 
Randall Davis, Managing Director 
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Be Sure—insure with Sherman 
All Lines of Insurance 
F. H. SHERMAN 
508 S. W. Life Bldg. PR-0488 


Member Dallas Insurance Agents Assn. 











UNEXCELLED RAIL FREIGHT SERVICE FROM 
BALTIMORE e BOSTON e CHICAGO 
NEW YORK e PHILADELPHIA e ST. LOUIS 


TEXAS FREIGHT CO., Inc. 
RI-3472 R1I-3472 
“The Blue Bonnet Route’ 


For Economy Use Texas Freight Water Service 














Fort Worth - Dallas - Houston 





SAM ROSS McELREATH CO. 

















Fully-Paid Investment 
Certificates Issued 
$100 to $10,000 


Insured by Federal Savings and Loan 
Insurance Corporation, Washington, D.C. 


METROPOLITAN BUILDING 
& LOAN ASSOCIATION 
1400 MAIN STREET RI-5103 











ELITE CLEANING MATERIALS 0 EQUIPMENT 
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Scaggs: Leki clarion timate 


Chemical Firm Moves. Kelite Products, Inc.. of Texas has moved this month into 
their new offices and warehouse at 136 Leslie Street. The Kelite organization, dis- 
tributor of industrial chemicals and steam cleaning equipment, serves as general 
office headquarters for a seven-state area. Kelite now has its own truck for local 
deliveries, and the new 8,000-square-foot building features a truck stop in front and 
a railroad spur in back of the building. The building is a one-story brick and tile 
fire-proof structure, and is complete with air-conditioned office space. Williams 
and Wagner Construction Company erected the building, and lease negotiations 
were handled by the Moser Company, Realtors. Mr. R. C. Martin is the general 
sales manager of Kelite’s central division with branch offices in Dallas. 





Personnel, Equipment Added. Sam- 
uels and Company, Dallas meat packers, 
have added new equipment and personnel 
to their 2205 South Lamar plant which 


many meat specialties which have until 
now been shipped in. Additional cold 
storage and stock rooms are _ being 
added. and the sale force has been en- 


will permit the firm to supply locally larged. 
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1523 COMMERCE STREET 






STATIONERS oe OFFICE OUTFITTERS ~y 
PHONE PR-8581 “= 
EN YOU WANT SERVICE AND QUALITY 





y 
i 


Capitalize on the beauty of a superior 
office like that of Mr. W. H. Painter, 
Vice-President of the United Fidelity 
Life Insurance Company. The interior 
of his office... paneled with beautiful 
walnut...is a perfect setting for the 
best in office furniture from STEWART 
OFFICE SUPPLY COMPANY. Mr. Paint- 
er chose the unsurpassed “Winches- 
ter” walnut desk by Doten-Dunton... 
with a top-grain leather, executive 
chair by the Gunlocke Chair Co. 
Brightly-upholstered, modern, occa- 
sional-pieces complete an office of 
charm and dignity—an office that 
expresses the success of the past... 
and of the future. 
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Ferguson Tractor Firm 
Moves to New Building 


ARM EQUIPMENT DISTRIBU- 
TORS, INC., state distributors for 
Ferguson Tractors, Inc., has moved to a 
20,000-square-foot building on Harry 
Hines Boulevard. Two new warehouses 
will be built behind the main building 
and a spur of the Katy Railroad will 
adjoin a 4,000-square-foot loading dock. 
The company was organized in 1949 
with a capital stock of $200,000. Its 
quarters were near downtown Grand 
Prairie. In just two years, the firm’s 
capital has doubled and its volume in the 
first half of this year has increased 75% 
above the like 1950 period. 

Chairman of Farm Equipment’s board 
of director is Oxsheer Smith, president 
of the Citizens Bank of Cameron. The 
founder and president is Earl Hogge, a 
one-time farm equipment dealer who 
sold the first Ferguson tractor in Dallas 


County in 1949, Mr. Hogge previously 
held Ferguson dealerships in Lubbock, 
Plainview and Floydada. 

Sales manager of the expanding con- 
cern is E. Glenn Hendrick, who has 
been connected with the tractor industry 
in Texas, Louisiana, Mississippi, Arkan- 
sas and Tennessee during the last 15 
years. 


20 


Years 
Serving 


Dallas 


and the Southwest 





S. W. Sibley is vice president and a 
member of the board. His son, Warren 
Sibley, is secretary and also on the 
board. Other directors are H. H. Cof- 
field of Rockdale and Goodhue Smith 
of Waco. 


Company officers are Harry E. Danels, 
controller; Dudley Carpenter, product 
education manager; Larry Sponberg, 
service manager; W. M. Herring, assist- 
ant service manager; Wallace Kohler, in 
charge of distribution; H. N. Compton, 
parts manager; H. B. Chappell, parts 
merchandiser; C. F. Rosson, statistician ; 
and Earl Gerding, office manager. 


e.F. Zimmerman & Sons 














EARL HCGGE 





E. GLENN HENDRICK 
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DISPLAYS 
COMMERCIAL 


SIGNS 


ELECTRICAL 
ADVERTISING 


COLD CATHODE 
LIGHTING 


DESIGNERS 
FABRICATORS 
ERECTORS 
MAINTENANCE 





eJ. F. Zimmerman & Sons 


931 N. INDUSTRIAL BLVD. 
TELEPHONE PR-3711 
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NO MATTER YOUR LIFE INSURANCE NEED 


there’s a Southwestern Life policy 
to meet your requirements 
FAMILY PROTECTION e BUSINESS LIFE INSURANCE 
ag GROUP LIFE INSURANCF 
4 ANNUITIES e PENSION PLANS 








HOME OFFICE * DALLAS 


' 
% , JAMES RALPH WOOD, PRESIDENT 
Co a eS ae 
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Standard of America 
for 25 Years 


For fit... fabries... 
tailoring ... and value, 
Haggar Slacks are the 
standard of America. 
Ask for them by name 


at your favorite store. 





HAGGAR COMPANY e@ DALLAS 
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HERBERT H. NOURSE 


| Herbert H. Nourse Named 


President of Dreyfuss 


Herbert H. Nourse, who has been 
executive vice president of Dreyfuss & 
Son for the past 18 years, has been 
elected president of the company to suc- 
ceed the late Sol Dreyfuss. 

Mr. Nourse joined Dreyfuss & Son in 
1931, shortly after the firm expanded 
and moved into its present quarters. 
Prior to that he had been merchandise 
manager of Woolf Brothers, Kansas City. 
He formerly owned a men’s shop in Fort 
Smith, Arkansas, and later held mer- 
chandising and store managing positions 
in California. 

, * 


Insurance Firm Moving 
General Offices to Dallas 

The Life Insurance Company of Amer- 
ica, which recently purchased the M&W 
Tower Building at Akard and Wood, is 
moving its executive and general offices 
from Fort Worth to Dallas. 

The name of the $3,000,000, 22-story 
office building will be changed to Life 
of America Building as soon as the move 
becomes effective. 

The company and its affiliates now 
have in excess of $50,000,000 of life in- 
surance in force; capital and surplus of 
more than $2,000,000 and more than 
$4,000,000 annual income, putting the 
company in the top 30 per cent of like 
firms in the country. 

The company, a legal reserve life firm, 
was organized in 1945 by Troy V. Post, 
board chairman, and Hubert G. Foster, 
president. 

Others officers of the company include 
Berl E. Godfrey, vice president and gen- 
eral counsel; W. L. Sawyer, vice presi- 
dent; A. H. Barncastle, secretary and 
treasurer; N. J, Sweet, industrial mana- 
ger: and G. I. Henson, chief underwriter. 
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WILLIAM S. HENSON 





DeWITT RAY 


N. A.M. Appoints 
Six Dallas Men 


The National Association of Manufac- 
turers has appointed six Dallas men on 
its regional advisory committee. This 
committee will work with the regional 
manager of the association in a program 
of service to industry and business in the 
Dallas area. 

The Dallas appointees are DeWitt 
Ray, president of the National City 
Bank; W. W. Overton, Jr., chairman of 
the board, Texas Bank & Trust Company. 


pany; J. B. O'Hara, 
chairman of the 


Bottling Company; 
D. O. Tomlin, treas- 


Weaver: Raleigh 
Hortenstine, presi- 
dent of Wyatt Metal 
Works; and Wil- 
liam S. Henson, 
president of William 
S. Henson, Inc. 


W. W. OVERTON, JR. 


J. B. O'HARA 


Mr. Ray has been president of the 
Texas Bankers Association and state vice 
president of the American Bankers As- 
sociation. Mr. Overton is the son of the 
founder of the 
firm. Mr. O'Hara is a director of several 
banking and business firms. 

Mr. Tomlin was at one time assistant 


10-year-old brokerage 





D. O. TOMLIN 





manager of a zinc smelter at Dumas. Mr. 
Hortenstine is a vice president of Lone 
Star Steel Company. Mr. Henson is a 
director of the Dallas National Bank and 
of Sanger Bros. 

All of the committee members are 
prominent in the business and civic life 


of Dallas. 
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CENTRAL MIXED CONCRETE 


2221 IRVING BOULEVARD 


DALLAS, TEXAS 





Tom Amis 
Joe Amis 


STerling 2151 








FINER DAIRY FOODS 


| Cabetts | Cabell | 





Distributed in the Dallas Area 
through 20 Cabell Minit Mar- 
kets and 31 Associated 
Stores. Cabell Products are 
also distributed through 
branches in Longview, Tyler, 
Corsicana, Sherman and 


Denison. 





Growing with Dallas— 


Keeping pace with Dallas Progress — and the demand for Cabell’s 
Products — our new plant gives Dallas milk handling facilities sec- 
ond to none in the Southwest. With 450 employees and an annual 
payroll of more than $1,000,000 — Cabell is a major factor in Dal- 
las’ leadership in the food industry. 


CABELL’S, Inc. 


4017 COMMERCE — DALLAS 
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“OWL -_ 


HOUSTON 
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Arrive refreshed, right in the heart of the downtown district 
. and ready for business or pleasure after a good night's 
rest! Next trip to Houston, try Southern Pacific’s overnight 
“Owl.” Acclaimed by experienced travelers as an ideal over- 
night trip. Sleeper open for occupancy as early as 9:30 p.m., 
leave Dallas 11:30 p.m., arrive Houston 6:30 a.m. (sleeper 
occupancy until 8:00 a.m.). Two other fine trains daily .. . 
the “Sunbeam” and the “Hustler.” 


City Ticket Office 
1313 Commerce Street 
Phone RAndolph 8611 
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New Members of the 
Chamber of Commerce: 


Herrin Transportation Company, 
1810 Kelley; Morris Biggerstaff, motor 
truck transportation. 

Central Blue Print Company, 
170814 Commerce; Robert S. Thomas; 
blue prints and photostats. 

Simmonds Aerocessories, Inc., 324 
Interurban Building; H. C. Pringle; air- 
craft. 

North Texas Roofing Company, 
Inc., 2423 Pittman; R. L. Coombs. 

S. & L. Engineering Company, 
1100 Cadiz; S. L. Shepherd; consulting 
engineers. 

George W. Bell, 2702 Elm; display 
advertising. 

Dallas Floor Service, 312 North 
Crawford; Daniel McComack. 

Laughead Photographers, 6411 
Hillcrest; James F. Laughead. 

R. F. Jordan & Son, 1600 Pennsy!- 
vania; R. F. Jordan; general contractors. 

Cook Electric Company, 6617 
Snider Plaza; T. M. Curtis. 

Recappers Equipment Company, 
3018 Commerce; R..V. Miles. 

The Quickie, Inc., 2045 Fort Worth 
Avenue; C. W. House; retail super mar- 
ket. 

W. L. Stonecipher, 3405 Main; cos- 
metic manufacturing. 

Pioneer Mortgage Company, 524 
Commercial Building; William F. Me- 
Carver. 

L. H. Luckey Company, 3300 Love 
Field Drive; A. J. Bovinich; L. H. 
Luckey; aircraft and engine sales. 

Peterson Construction Company, 
5543 Dyer; Edmund G. Peterson; gen- 
eral contractors. 

W. & W. Transfer Company, 4103 
Worth; G. W. Wright. 

H. Norman Chandler, M.D., 6331 
Prospect. 

Air France-French National Air- 
line, Mercantile Securities Building; U. 
D. McDonald. 

Arthur Andersen & Company, 209 
Browder; Robert F. Zech; Charles J. 
Anthony; accountants. 

A. D. Brown & Company, 507 Cot- 
ton Exchange Building; Neil Rose; cot- 
ton merchants. 

Southern Garment Company, 1015 
Jackson; Dave Schall; clothing manu- 
facturers. 

Cowboy Weaver Studio & Record 
Shop, 3607 Parry Avenue; Lloyd 
Weaver. 


Annex Building; J. Lamar Jones; indus- 
trial cafeterias. 

Perlite Products Corporation, 
2651 Harry’s Road; Dale B. Andrews; 
manufacturing lightweight aggregate. 

William Rubin & Company, 4000 
Commerce; William Rubin; publisher 
and greeting cards. 

Lapin’s Liquor Store, 1304 Com- 
merce; J. R. Lapin; retail. 

Firestone Tire & Rubber Com- 
pany, 500 Exposition; J. H. Bowman, 
district manager. 

Harold R. Thomas, M.D., 6331 
Prospect. 


Mrs. E. M. Wingfield, 161714 Elm; | 


tailoring and alterations. 


| 


Crotty Bros., Inc., 201 Southland | 
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Mark T. Wilson, Sr., Tower Petro- 
leum Building; oil broker. 

Collins Equipment Company, Inc., 
1318 S. Lamar; Tom Collins; Kenworth 
Trucks. 

R. Raichert of Dallas, Inc., 140 
Leslie; Donald H. Worman; wholesale 
sewing machines. 

Insurance Reports, Inc., 2016 
Main; William Martin; insurance in- 
vestigators. 

Haskell H. Cooper, 406 Republic 
Bank Building; attorney. 

Fire Detection Service of Dallas, 
1400 South Harwood; G. N. Parrott; 





at the 


OF TEXAS 


MILK AND 





see ELSIE 


and Her Family 


STATE FAIR 


Elsie, the million dollar attraction of past State Fairs, 
will be in Dallas again! You're invited to see the 
family—Elsie, Elmer the Bull and little Beauregard 


— in their famous colonial barn boudoir! 


Aordens 





ICE CREAM 
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2. DALLAS 


APARTMENT 


HOTELS 


Added to the Long List of 
Important Projects Financed Through— 


Tho House of 
Mortgage Loan. Sowico 


Mortgage Loan Service plays an important part in 
building Dallas. Southern Trust & Mortgage Company 
is proud to have a part in financing these three projects 
which provide a distinct addition to Dallas’ apartment 
hotel facilities. 

Longtime connections with leading institutional investors 
throughout the nation enable us to handle projects of 
any magnitude. Whether you are seeking a loan on a 
home, an industrial plant, a warehouse, a small store 
building or a million-dollar project you will find here a 
mortgage loan service that will meet your needs. 


SOUTHERN TRUST 
& MORTGAGE Co. 


ESTABLISHED 1924 
APPROVED F.H.A. MORTGAGEE 
F. M. LOVE AUBREY M.COSTA 


Chairman of the Board President 


1302-4 Main Street — Dallas — Phone RI-5551 


THE PARKCREST, an exclusive apartment that promises to be one of the show places of the 
Southwest, now building at Loma Alta and Gilbert. A loan commitment of $2,100,000 on this 


project handled by Southern Trust & Mortgage Company. 
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CASION ave 


THE DORCHESTER HOUSE, now being completed at Gaston Avenue 
and St. Joseph by Edward Dicker and Associates. This apartment 
project is scheduled to be completed in early November. A loan 
commitment of $1,300,000 on this project handled by Southern 
rust & Mortgage Company. 








THE FAIRMOUNT PLAZA, planned for comfortable 
living, this beautiful new apartment building overlooks 
Reverchon Park. A loan of $777,000 on this project 
handled by Southern Trust & Mortgage Company. 





MORTGAGE 
LOANS 


Commercial and Industrial 
Building Loans 
e 


Residential and Commercial 
F.H.A. and G.I. 
To Buy, Build, Finance 
or Repair 
» 


Best Interest Rates 
e 


Loans Approved from Plans 
and Specifications on 
Proposed Buildings 
e 
Inspections, Commitments on 
Conventional Loans in 


24. Hours 
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distributing and installation of fire de- 
tection service. 

Pay Less Furniture Company, 1000 
Elm; Abe Waxman; wholesale and re- 
tail furniture. 

Dallas Tomato Corporation, 606 
South Pearl; M. F. Clark; wholesale. 

Robert Mims, 706 Reserve Loan Life 
Building; oil operator. 

L. F. Clay, 5721 Maple Avenue; brick 
contractor. 

Auto Glass Company, 2522 Main: 
J. H. Merrill; retail auto glass and seat 
covers. 

Louis Cooper, 915 Commerce; ladies 
ready-to-wear and sportswear. 

E. A. Coppock, Second Unit Santa 
Fe Building; wholesale lumber. 

Slocum Neon Sign Service, 3302 
West Davis; J. H. Slocum; sign manu- 
facturers. 

C. W. Ferrell, 707 North Pearl; used 
cars. 

Joe Ramsey, 3419 Varsity Plaza; 
real estate. 

Howard Nevils, 3710 Texas Drive: 
real estate. 

Higgs Heating Company, 1118 
South Haskell; Henry C. Higgs; heating 
and air conditioning. 

Ready-To-Bake Foods, Inc., 100 
Oak Lawn Avenue; H. J. Fetty; manu- 
facturers of Puffin Biscuits. 

Ross Realty Company, Inc., 9018 
Garland Road; Mrs. Doris E. Ross. 

Jarecki International Supply Divi- 
sion—H. K. Porter Company, Inc., 
Magnolia Building; Charles L. White; 
Donald Turner; oil field supplies. 

Hamilton Powell Drilling Com- 
pany, 801 Commercial Building; W. W. 
Hamilton; oil contractors. 

Leith Radio & Television Service, 
5935 Lovett; M. A. Leith; radio and 
television appliances, sales and service. 

Mundy’s Casa Linda Record Shop, 
382 Casa Linda Plaza; Charles W. 
Mundy; retail. 

Railway Supply & Manufacturing 
Company, 3310 Rosedale; R. D. Shef- 
field; cotton waste and linters. 

Roma Motel, 5323 Greenville Ave- 
nue; Hardie C. Cole. 

Collins Radio Company, 1937 Irv- 
ing Boulevard; James G. Flynn, Jr.: 
Thomas B. Moseley; Roy A. Broberg: 
F. C. Dyer; radio manufacturers. 

Tricorn Press, Inc., 6805 Hillcrest: 
Gene Mitchell; printing and advertising. 

Tioga Petroleum Corporation, 310 
Mercantile Commerce Building; Critchell 
Parsons; independent oil operator. 

Pennsylvania Salt Manufacturing 
Company, 1618 Irwin-Keasler Build- 
ing; Hugh W. Temple; special chemicals. 
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Pittsburgh Agricultural Chemical 
Company, 3110 North Fitzhugh; Hugh 
H. Swink; agriculture chemicals. 

Texas Pool Corporation, 2609 
Cedar Springs; John A. Corrick; “Pad- 
dock of California” swimming pools. 








LOOSE LEAF COVERS 
““WIRE-O AND CERLOX PLASTIC BINDING”’ 


Ask Us or Your Printer 
AMERICAN BEAUTY COVER CO. 


EDITION BINDING 


2002 North Field Street PR-0677 Dallas 




















1408 South Akard 





CARVER SOUND EQUIPMENT CO. 

BLAIR G. MERCER, Manager 
RCA SOUND DISTRIBUTOR 
INTERCOMMUNICATION EQUIPMENT 
PAGING AND PUBLIC ADDRESS 


© SERVICE 
e RENTALS 
© SALES 


Phone RI-3464 

















INDUSTRIAL PROPERTIES CORPORATION « 


ANOTHER NEW NAME — 





“Under the Skyline 
of Dallas" in the 


ee TRINITY 
INDUSTRIAL 
DISTRICT 


Shown at the ieft is the new 
20,000 square foot home of 
the Porter Burgess Company, 
North Texas distributor for 
seven lines of home appli- 
ances. For information on the 
Trinity Industrial District con- 
sult your real estate broker 
OF ccc 


401 Republic Bank Building e RI-6552 
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Maple Avenue and Inwood Road 





DO YOU BUY THE LUMBER FOR 


YOUR CONCERN? 


If you do, won't you call us 


aud let us serve you... ? 


WIENER LUMBER COMPANY 


JU-6111 


Than this, there is no idea keener: “For lumber needs, remember Wiener” 








A RECORD OF 


IN ASSETS... 


$ 1,421,540.43 
$827,885.97 


$237,393.00 


July, 1948 June, 1949 June, 1950 


IN NET WORTH... 


$237,393.00 





July, 1948 


WM. ROSS KENNEDY 


President 


$1,954,076.13 


April, 1951 


$1.151,158.12 


$639.866.43 


June, 1949 June, 1950 April, 1951 


MERCANTILE SECURITIES BUILDING 
DALLAS 1, TEXAS 














NOW... 
| 


BAPTIST BOOK STORE 


Is in a New 
Temporary Location 


Visit Us at 
1917 ELM STREET 


“On the Arcade” 
Between the Melba 


and Majestic Theatres 


Every Department 
Is Ready to Serve You 


@ GIFT DEPT. 

NEW FICTION 
CHILDREN’S BOOKS 
BIBLES 

CHURCH Supplies 
Sunday School Supplies 
VISUAL Aid Supplies 


We will be glad to 
welcome you in our 
new location. Come 
in soon. 


BOOKS or, 
¥ <, 





Lye, 


1917 Elm RI-3366 
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Great Books Foundation 


* AT does the Declaration of In- 
dependence mean to you? Are all 
people created equal? Does the term 
‘pursuit of happiness’ mean that the state 
should provide material security?” 

These are some of the questions to be 
fired at and discussed by prominent Dal- 
las citizens in the late September meeting 
of the Great Books Foundation, a non- 
profit organization opening activities in 
Dallas. Presiding over the public demon- 
stration discussion will be Charles F. 
Stubble, Jr., president of the Great Books 
Foundation; and John S. Harmon, re- 
gional director with offices in Houston. 

Following the public demonstration, 
discussion groups will be organized for 
those interested in participating. The 
public libraries, two churches and a coun- 
try club have already said they will have 
groups this fall. 

These groups, consisting of approxi- 
mately 30 people each, will meet once 
every two weeks in libraries, churches, 
schools, clubs and community centers to 
discuss the ideas of books ranging from 
the ancients to the moderns. 

“These are not groups of scholars,” 
Thomas S. Crabtree, program coordi- 
nator for this area, said. “They are made 
up of businessmen, doctors, lawyers, 
housewives, people of every profession. 
In common, each of them will have the 
desire to understand the great ideas that 
have shaped Western Civilization and to 
discuss them in the light of the world to- 
day.” 

Mr. Crabtree said that among the 
group that has just completed the leader 
training course are four housewives, 
three lawyers, two doctors, a construc- 
tion engineer, and three advertising men 
and women. 

“The groups teach themselves,” Mr. 
Crabtree pointed out. “The leaders are 
not permitted to instruct or to lecture. 
Their job is to ask questions and to stim- 
ulate and steer the discussion.” 

Mr. Crabtree explained that the pur- 
pose of the course is to get people to 
think for themselves. The material fur- 


nished to stimulate that thinking are the | 


ideas that have gripped the minds of men 
for centuries. 





* 


Charles 
Yeager 


Public Relations 


INDUSTRY e TRADE 
e STOCKHOLDER © 


EMPLOYEE e GENERAL 


Sd 


STerling 3418 
501 GULF STATES BUILDING 


DALLAS 





BAKER AIR CONDITIONING 


REFRIGERATION 


TEXAS 
REFRIGERATION & 
ENGINEERING CO. 


158 Express—Dallas—PR-3224 
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SALES 
PARTS \ 






Fly the ’51 ag PACER—125 h.p., 
4-place, 125 m.p 


AIRCRAFT BROKERS 


Outstanding values in all types of air- 
craft. Sale or trade. Priced from $600 up. 


AERIAL ADVERTISING 


Moderate rates. Guaranteed service. Ef- 
fective. Call us for complete details. 


G. I. FLIGHT TRAINING 


VA-Approved flight and instrument train- 
ing. Qualified instructors. Private instruc- 
tion at approved rates. 


CHARTER SERVICE 
PHONE FA-2069, FA-0123 











WHITE ROCK “AIRPORT 


JOHN WEST ROAD DALLAS 
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Zimmerman and Sons Mark 
Fifty Years “Out Front” 


PANNING a half century of develop- 
ment of the sign industry, the fif- 
tieth anniversary of J. F. Zimmerman & 
Sons points up the evolution of outdoor 
advertising and store front display from 
the days of the journeyman sign painter 
to the present era of engineered con- 
struction of neon displays, modern store 
fronts and massive spectaculars. 

Fifty years ago this month the late J. 
F. Zimmerman founded a sign shop in 
Dallas in a 15-foot front space in an old 
iron-clad store building on the present 
site of the Corrigan Tower. A native of 
Switzerland, Mr. Zimmerman had come 
to the United States at the age of 17. For 
a time he operated a small sign business 
in Wichita, Kansas, and first came to 
Dallas as paint superintendent for the 
Dallas division of the Santa Fe Railway. 

Starting with a one-man operation and 
a single horse and wagon, his principal 
business was painting signs on fences, 
barns and buildings. He lettered wagons 
for merchants and peddlers, built the old- 
time familiar overhead swinging side- 
walk signs, stationery signs for store 
fronts and carried on a general commer- 
cial sign business. 

In the early days of the century the 
sign business was based on the work of 
an individual craftsman who designed 
and built signs by rule of thumb. 

The sons and a grandson of Mr. Zim- 
merman today operate a plant covering 
17,000 square feet in the Trinity Indus- 
trial District, employing more than 40 
skilled men in its specialized depart- 
ments. 

During this half century of its exis- 
tence, J. F. Zimmerman & Sons have oc- 
cupied a variety of locations with its 
initial location on North St. Paul, then 
the eastern edge of the Dallas business 
district. Its second location was in a 40- 
foot-front building on the present loca- 
tion of the entrance to the Dallas Ath- 
letic Club. For a time the firm operated 
from a location on lower Main Street and 
in 1919 moved to 2126 Young Street. 
where the business expanded to a pay- 
roll of 16 men. In 1936 the company 
moved to a larger plant at 3201 Ross, 
where the organization developed to in- 
clude 30 employees. Late in 1949 the 
firm built and occupied its present plant 
at 921-31 Industrial Boulevard. 

Through the years this firm has played 
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THE MAMMOTH electric sign at Sanger Bros., 
constructed by J. F. Zimmerman & Sons, stands 
among the largest vertical signs in the Southwest. 


a large part in serving the sign needs of 
Dallas and in the development of out- 
door advertising design in the Dallas 
Southwest. Two of its largest installa- 
tions include the mammoth signs at the 
entrance to the Cotton Bowl and Sanger 
Bros., among the highest signs in the 
Southwest. Customer designs as well as 
stock installations for chain stores in- 
clude a substantial part of the company’s 
volume. Sears-Roebuck, Woolworth 
Stores, M. E. Moses, Duke & Ayres, Motts 
Stores and local chains such as Wyatt 
Stores, Tom Thumb and Skillerns are 
among their clients. 

The present business operates as a 
partnership made up of Fred A. Zim- 
merman, general manager; Floyd Zim- 
merman, in charge of design; Sidney F. 
Zimmerman, plant superintendent; J. C. 
Zimmerman, sales manager; and Fred 
A. Zimmerman, Jr., engineer. 





*DICTAPHONE’S “TIME-MASTER”’ 


Makes you the master of your time 
*One of America's great and trusted trademarks 
FRED L. HAYNES District Manager 
Dictaphone Corporation 
2013 N. Akard 
R. 0. LANE W. L. SYKES, JR. 


RI-6117 
JiM E. TERRILL 








"60 Years in Dallas" 


J. W. LINDSLEY & CO. 


Realtors 


Our 60 years’ experience in handling 

Real Estate in Dallas enables us to 

give quick and efficient service in fill- 
ing your needs. 


We Specialize in Industrial Property 
1209 Main St. « Phone RA-4366 




















PR-0694 











CALL SACKS 


OFFICE — SALES — TECHNICAL 
NO CHARGE TO EMPLOYER 


SACKS 
EMPLOYERS SERVICE 
31 Years in Dallas 


1517 Commerce Street PR-0694 
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IF YOU COULD 
LOOK THROUGH 
THESE GLASSES 





an important message to buyers of printing 


Suppose you could look through these glasses...with the 
eyes that are usually behind them...the eyes of the most 
critical reader of the printed material which you buy. Now, 
examine one of your printed pieces selected at random... 
what is your first visual impression? Consider the impor- 


tant ‘part typography plays in this vital first impression. 


Good typography is an essential element in attracting and 
holding the attention of that “most critical reader.” With- 


out good typography, the best of copy is less effective. 


Good typography is many things...the availability of a 
wide variety of type styles and sizes...strict adherence to 
layout instructions...careful handling of type forms to 
assure undamaged type matter...clear, sharp reproduction 
proofs when needed...prompt service. All of these things 
are yours when you specify... 


“Typography by John A. SCOTT Company” 


JOHN A. SCOTT COMPANY, INC. 


TYPOGRAPHERS 
2812 TAYLOR STREET « DALLAS, TEXAS 
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Machinery Sales & Supply | 


Begins Twenty-tifth Year 


HIS month marks the twenty-fifth 

anniversary of the Machinery Sales 
& Supply Company of Dallas. Specializ- 
ing in machine tools, woodworking 
equipment, portable electric tools and 
industrial supplies, this organization con- 
stitutes one of Dallas’ major sources of 
industrial and construction supply in the 
Southwest. 

The firm began business in 1927 as a 
one-man organization founded by T. W. 
Patton. He originally occupied a 10 by 
10 space in a store building at 2142 
North Harwood. A native of Lebanon, 
Tennessee, he had come to Texas in 1908 
and worked for the Railway Express 
Agency. Later he operated a small wood- 
working plant where he became inter- 
ested in power machinery. 

In the first days of the business he 
toured the back country and cities of 
Texas in a demonstration bus selling 
woodworking equipment to schools, plan- 
ing mills and contractors for J. D. Wal- 
lace & Company of Chicago, pioneers in 
the development of mechanized wood- 
working equipment. This line is still one 
of the major factors in the business of 
Machinery Sales & Supply Company. 

Progress was slow in the first years of 
the business but by 1929 Mr. Patton had 
added light sheet metal equipment to his 
lines, hired two men and moved to larger 
quarters at Harwood and Pacific. Here 
he added the R. L. Carter line of electric 
routers and in 1930 moved to an even 
larger location at 607 Main where he be- 
gan expanding into metal working equip- 
ment. 

The depression years brought their im- 
pact on the business and Mr. Patton ex- 
perienced the same troubles of other 
small business men of that period—lack 
of sales, limited capital and limited 
credit. However, he was one of the first 
to see the possibilities of school business 
in the East Texas oil fields. The rapid 
development of oil in that area brought 
in new population and new schools and 
produced tax revenue for their operation 
on a new scale. 

He toured the oil fields and lined up 
orders for mechanical equipment even 
before schools were built. As a result he 
began sending in sizeable orders to man- 
ufacturers who were in the midst of a 
business slump. This brought recognition 
and prestige for his firm and resulted in 
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T. W. PATTON 
his adding many new lines. By 1935 he 
had expanded his staff to 10 men and 
had moved to a much larger location at 
2124 Main Street. 

Now he had heavy machinery lines and 
during the late thirties the firm con- 
tinued to expand. He doubled his organ- 
ization while at this location and when 
North American brought the first big 
World War II production plant to Dal- 
las, his firm had the lines they wanted 
and was ready to serve them. As a result 
of business from this firm and other 
prime contractors and sub-contractors, 
Machinery Sales & Supply Company rose 
into the big business class and moved to 
its present location at 3405 Commerce 
Street in 1944, 

The post-war industrial and building 
development in Dallas and the South- 
west also contributed materially to the 
growth of the firm. 

Today the firm occupies three floors 
of its own building in Dallas and has 
more than 60 employees. Its offices, show- 
rooms and warehouse space in Dallas 
and Fort Worth occupy more than 36,- 
500 feet of floor space, and plant invest- 
ment and stock aggregate almost three- 
quarters of a million dollars. It carries 
more than 200 lines representing almost 
50,000 items ranging from small screws, 
bolts and hand tools to a single machine 
sold for $350.000, 


With Mr. Patton as president, other | 


executives of Machinery Sales & Supply 
Company include H. T. Smith, first vice 
president; J. W. Woodard, second vice 
president: R. L. Herring, secretary-treas- 


urer; and B. C. Cox, assistant secretary- 


treasurer. 

















Pib 
STANDS 


Give You All Thnee 


GOOD FOOD! 
GOOD SERVICE! 
GOOD VALUE! 


PRINCIPAL CITIES IN TEXAS 














PRESENTING 
DALLAS’ 
FINEST 
EMPLOYMENT 
SERVICE 


OFFICE 
tk SALES 
ke TECHNICAL 


CALL 


RI-3426 


Time Saved in Finding Right Employee 
With a Minimum of Interviews 


NO CHARGE TO EMPLOYER 





207-8 
PRAETORIAN BUILDING 


EPIPLOYMENT SERVICE 











IN DALLAS Last Month 
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Insurance Association Officers. New officers of the Dallas Association of 
Insurance Agents for 1951-52 are Arthur E. W. Barrett, first vice president; and 
Porter Ellis, president (seated, left to right). Standing (left to right) are Max 
Scheid, executive secretary; Charles Eversole, secretary-treasurer; and Carl Hunt, 
second vice president. Members of the board of directors reelected are Donald E. 
Boles, Mr. Ellis, Mr. Eversole, Mr. Hunt and Roy Thrash. Fred Pierce succeeds 
C. M. Patrick as a director. Holdover directors are Mr. Barrett, Mr. Holt, Don M. 
Houseman, Arthur T. Simpson, Ben Spurgin and Joe Westerlage. 


MANS. i 
Mercantile Names Vice Presidents. J. D. Francis (left) has been elevated to 
senior vice president and Harold R. DeMoss (right) elected a vice president of 
the Mercantile National Bank. Mr. Francis has been a vice president of the bank 
since 1939, and has been with the Mercantile for 26 years. Mr. DeMoss comes to 
Mercantile National from the Eleventh Federal Reserve Bank in Dallas. 
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Elected National President. Aubrey 
M. Costa, president of the Southern Trust 
& Mortgage Company of Dallas, has been 
elected president of the Mortgage Bank- 
ers Association of America for the 1951- 
52 term of office. Mr. Costa served four 
years as president of the Texas Mortgage 
Bankers Association and was its presi- 
dent in 1939, He has been associated with 
the Mortgage Bankers Association of 
America for more than 20 years. Last 
year he was vice-president and chairman 
of the executive committee and for 1948- 
49 he was given the M.B.A. Distinguished 
Service Award. He and F. M. Love or- 
ganized the Southern Trust & Mortgage 
Company of which he is now president 
and Mr. Love, chairman of the board, in 
1924. 
a es 

RALPH E. BOWIE has been ap- 
pointed to handle field operations in the 
Dallas area for the management engi- 
neering service of Remington Rand, Inc. 

ae. 


G. V. HUTCHINSON has been named 
district manager for General Foods Cor- 
poration. Before coming to Dallas he was 
assistant district manager at Atlanta and 
San Francisco. 

yor? 


JOHN J. (HAP) HALLAHAN has 
been elected a director of the Dallas As- 
sociation of Life Underwriters. He is a 
representative of the California-Western 
States Life Insurance Company. 


7 7 7 


HERBERT ROSS has been named 
sales representative for Wolf Textile 
Company of Dallas. 


7 7 7 


F. JOE BRIDGES has become an en- 
rollment representative for the Dallas 
area office of Blue Cross Hospital Service 
and Blue Shield Medical-Surgical Serv- 
ice, 2208 Main. 
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... ‘all the way” in the finest, modern style 
for our passengers and dependable service 
for our freight shippers. 


FOR SHIPPERS 


Santa Fe offers “on-time” performance... 
smoother handling... ever expanding main- 
tenance and service facilities. More double 
track than any other railroad. 


FOR TRAVELERS 


Through streamline Pullman service to Cali- 
fornia, convenient overnight service to many 
points in Texas... and the Texas Chief, only 
through streamliner between Texas and 
Chicago. On your next trip... go Santa Fe 
all the wav. 


c. L. RICH J. D. WHITMAN 
Division Passenger Agent Division Freight Agent 
DALLAS DALLAS 


o)— 
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Becomes Major General. William B. 
Ruggles, editor of the editorial page of 
the “Dallas Morning News,” has been 
| promoted to the rank of major general 
in the Texas National Guard. He was 
promoted in a ceremony during the two- 
| week training period of the 36th Division 
| at Camp Polk, Louisiana. Governor Al- 
| lan Shivers personally pinned the gen- 
eral’s two stars upon the Dallas editor. 
| General Ruggles entered military service 


in 1917 and served in both world wars. 
} x BAvk & TRUST C0. 


OF DALLAS, TEXAS 

















DALLAS EXTERMINATING COMPANY 
Complete Pest Control Service 
‘Good service gets business — Better service keeps it.’ 




















2416 Maple Avenue Phone RAndolph 5796 | 
gansscsnascss a | 
: COUSTI-]| ELOTEX 7 
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Owens has re-entered the lumber busi- 
ness after 10 years partial retirement by 
forming the George W. Owens Wholesale 
Lumber and Builders Supply Company, 
of which he is president. At one time 
Mr. Owens operated 27 lumber yarcs 
with a volume running into millions of 


q 
| dollars annually. Officers of the new com- 


STOP THAT NOISE... Acousti-Celotex, the famous 


perforated cane fibre tile, soaks up disturbing noise. It 


can be quickly and quietly applied without disturbing 


business routine and it can be repeatedly painted with- 


RBRSEBSSSSERSRRRRTAKRRHAS 


out losing its sound-absorbing qualities. 


S. W. NICHOLS CO., INC. 


pany located at 2608 Inwood Road in- 
clude Dr. O. R. Caillet, Dallas physician, 
vice president, and Louis A. Zaleskey, 
Jr.. an accountant, who is secretary. 


Poe 
| DALLAS HOUSTON C. DAVID HANNUM has been ap- 
| ‘TEnison 2166 WE-9311 pointed sales manager of Frontier Manu- 


facturing Company’s steel shelving and 
bin division. 
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Appointed to State Board. George L. | 


Dahl has been named to a six-year term | 


on the State Board of Architectural Ex- 


aminers by Governor Allan Shivers. Mr. 


Dahl is a former president of the Texas 
Society of Architects. He came to Dallas 
25 years ago and joined the firm of Her- 
bert M. Green, which became Green- 


La Roche & Dahl from 1927 until 1937. 


The firm of La Roche and Dahl was then | 
active from 1937 until 1943, when Mr. | 


Dahl formed his own organization. 





Heads Insurance Group. Charles L. 
Beale has been elected to the top post 
of the national insurance men’s associa- 
tion, the Blue Goose. He is the second 
Texan to hold the position, the other be- 
ing the late Wirt Leake in 1927. Mr. 
Beale was elevated to the top office at the 
association’s annual meeting in Phila- 


delphia. 
+ 2 


JOANN DOBBS has been named 
“Miss Zenith Television,” and will rep- 
resent Dallas and Texas in the national 
finals in November in Chicago. 

HEE 


S. L. SHEPHERD has opened S & L | 


Engineering Company offices at 1100 
Cadiz Street. The firm will specialize in 
material procurement. 
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HERE IS WHAT FRED C. MARTH OF 
A. HARRIS & COMPANY HAS TO SAY 
ABOUT DIEBOLD RECORD SYSTEMS: 


“The decision to select Diebold Systems 

was taken after careful study, and we find we have 
made no mistake. We are not only satisfied 

but enthusiastic about this system’s operation 
and we want to commend your organization 

for the fine service rendered in connecting with 
it—it was really far beyond the usual.” 


Secretary-Credit Manager 
A. Harris & Company 


Dieere)e 









KLIMIST STORE FIXTURE MANUFACTURING CO. : 


DESIGNERS and MANUFACTURERS 
of CUSTOM MADE and 
UNITIZED STORE FIXTURES 
Immediate Delivery — Remodernize Now 
Visit Our Complete Show Room at 1107 Jackson Street 
RI-6323 Or Phone RI-5260 











L U M s E R LARGE AND COMPLETE STOCKS 


YELLOW PINE, WHITE PINE, FIR, OAK, PLYWOOD 


SPECIAL ATTENTION GIVEN TO INDUSTRIAL 
AND DEFENSE PLANT ORDERS 


OLDHAM LUMBER COMPANY 


927 South Haskell Avenue Phone TAylor 5194 








She Didn't NEED Glasses After 

Her NERVES Were Cured! 
The Eye Physician located her physical trouble, as well 
as the temporary visual defect. As soon as the nervous 
physical condition was adjusted, vision became normal, 
and glasses unnecessary. IF glasses ONLY Had Been 
Prescribed, the physical condition—and th2 visual de- 


fects—would probably have grown worse, instead of 
clearing up. 


D. MARTIN THOMAS 


THOM 
OPTICAL COMPANY 


GROUND FLOOR MEDICAL ARTS e DALLAS 


ow 
Bring Your Eye Pbysi- 
cian’s Prescription to us 
for A-1 Quality Lenses 
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And all this new Diesel Po 
right on the ine” for the S$ 
west shipper and traveler. 
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| Neimani Largest Staff ' 


Imports Award Fashions 


FTER sending abroad the largest staff 
A of buyers in its 44-year history, 
Neiman-Marcus used everything from 
French poodles to choir boys to provide 
suitable settings for one of the country’s 
largest and most elaborate fashion shows. 

This month for the fourteenth year, 
the widely-publicized “oscars of the 
fashion industry,” were presented to five 
experimentalists for their distinguished 
service in the field of fashion. 

Stanley Marcus, store president, pre- 
sented traditional ebony and silver 
plaques to Ernestine Cannon, American 
artist-ceramist of Salerno, Italy; Jane 
Derby and Ben Zuckerman, American 
designers; Jacques Lesur of Paris, textile 
designer and French industrialist; and 
Michelle Murphy, research consultant 
and curator of the Industrial Design 
Laboratory of the Brooklyn Museum, 
New York. 

Following the presentation of the 
fashion awards, the store presented the 
premiere showings of the 10 most pro- 
phetic fashions of the year, considered 
by store officials to be the 10 strongest 
fashion trends for 1951. 

The 10 high points for 1951, singled 
out by Lawrence Marcus, were: three- 
dimensional fabrics, the chaste neckline, 
the tapered look in accessories, the cres- 
cent sleeve, the cloche skirt, light, bright 
colors for late day, stripes for day and 


BLOND FURS won the stamp of approval in the 1951 prophetic fashions. 





night, blond furs, bouffant tweeds for 
street wear, and the “Empire back” 


pointing to higher waistlines. 

Premiere designs from the great cou- 
turiers of America, France, England, 
France and Italy were shown with acces- 
sories, furs, jewels and perfumes from 
the fine makers of the world. 

In addition, Neiman-Marcus presented 
a striking color, an electric “exposition 
blue,” featured in woolens accessorized 
with black and used as an accent. Jewels 
from the $5,000,000 jewel collection and 
a French-imported fragrance that took 
five years of experimentation before it 
was accepted for Exposition presentation 
gave the show added glamour. 

In addition to the buying staff, five 
officers of the store went to European 
markets to assemble the 1951 collection. 
These included Mrs. Carrie Neiman, 
chairman of the board and co-founder of 
the store, Edward Marcus, executive 
vice president, and Mrs. Herbert Marcus, 
Sr., Lawrence Marcus and Nicholas Par- 
ker, vice presidents. 

At the second performance of the Ex- 
position, Stanley Marcus presented to 
Everett L. DeGolyer a check for approxi- 
mately $6,000 for the Dallas Art Mu- 
seum’s permanent acquisition fund. The 
check represented the proceeds from ad- 
mission tickets for the two capacity per- 
formances. 








CHOIR BOYS set the stage for a 




















FIFTY DALLAS MODELS made more than 175 
costume changes during the 1951 Fashion Exposi- 
tion at Neiman-Marcus. 























EVERETT L. DeGOLYER extends the thanks of 
the Dallas Art Museum to Stanley Marcus for 
proceeds from the fashion show. 





"wedding" climaxing the show. t 








HOUSTON — 300 S, Drive ~ YUkon-3361 - 
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“The Prescription House for the Eye Physician’ 


308 MEDICAL ARTS BUILDING DALLAS PHONE RA-6968 








Investment Bankers 
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Heads Investment Firm. Charles L. 
Moruzzi is president of Crown Western 
Investment, Inc., which has recently 
moved its offices to 400 First National 
Bank Building. The firm was founded in 
1945 to provide group ownership of 
stocks and bonds, and directors of the 
company have now decided to offer 
shares through securities dealers through- 
out the state. 





Association President, Harry Byrd 
Kline was recently elected president of 
the International Platform Association, 
an organization of lecturers, concert ar- 
tists and entertainers whose activities 
embrace all phases of platform work. Mr. 
Kline is owner and manager of Southern 
School Assemblies, which furnishes edu- 
cational assembly programs to more than 
1,000 schools in 10 states of the South 
and Southwest. Drew Pearson is imme- 
diate past president of the group. 


7 -f 7 


FRANK W. CASS, JR., has been ap- 
pointed to the agency force of The Jim 
Stevens Agency, general agents in Dallas 
for the Atlantic Life Insurance Company, 
Richmond, Virginia. 
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Terminal Executive. James E. Newton 
has been elected vice president, general 
manager and treasurer of the Union Ter- 
minal Company. He formerly was divi- 
sion superintendent, joint Texas division, 
of the Rock Island Lines and the Fort 
Worth and Denver City Railway. 





Insurance Executive. W. R. (Bill) 
Battle has’ been appointed an assistant 
actuary of the Southwestern Life Insur- 
ance Company. He attended Texas West- 
ern University and received bachelor and 
master degrees from the University of 
Iowa. Mr. Battle completed successfully 
three actuarial examinations while at- 
tending college and qualified as an Asso- 
ciate of the Society of Actuaries in 1949. 


vy 7 7 


R. S. (BOB) POOL has been named 
new manager of the Engineers Club of 
Dallas. He is a former manager of the 
Dallas Athletic Club, and has been an 
executive with the Baker and Adolphus 
Hotels. 

ae ee 

Automotive News, trade publication, 
awarded their June “safety-minded deal- 
er” award to LARRY CAIN, co-owner 
of the Packard Dallas Company. 
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COMPETENT SCREENING | 


QUALIFIED PERSON NEL 
OFFICE — SALES — TECHNICAL — NON-SKILLED 


(All types of positions filled) 

: "PHONE RI-6114 

— : Employment Service . “No Charge to Employer” 
309-10 Lacy Building 1521 Commerce Street 


Member Employment Board of Dallas 














NEW 
PIPE 
USED 
Line Pipe, Cil and Water Well 
Casing 





Seamless Steel Tubing 
Square Tubing 
ALL SIZES 


Go 


5435 South Lamar 





STRUCTURAL STANDARD EXTRA HEAVY PIPE 


PIPE e ALL SIZES e¢ FITTINGS 


VALLEY STEEL PRODUCTS CO. 


DALLAS Phone IMperial 1301 




















DESIGNERS AND MANUFACTURERS 
OF QUALITY STORE AND BANK 
FIXTURES SINCE 1922. 


TM ___ SHOWCASE & FIXTURE __ 
eta MANUFACTURING CO. 


PHONE PRospect 7576 


























1914 CEDAR SPRINGS ©® DALLAS 1, TEXAS ® 











OUR CLIENTS 
TELL THE STORY... 


.. of improved employe efficiency 
with MUZAK, the music service 
planned for your business. MUZAK 
can provide many more case his- 
tories in Dallas, proving improve- 
ment of employe efficiency, produc- 
tion increase and relief from office 
strain. MUZAK is an investment— 
not an expense. 


OFFICES « BANKS e¢ INDUSTRY e¢ HOTELS ¢ STORES 
Let us show you how Muzak can increase efficiency in i sic 
your business. Call or write. wu" 
BUSINESS MUSIC INC. 
318 Reserve Life Building Phone RA-9257 eetinniie 


U. S. Pat. Office 











63 











> 
PLANNED 


LIGHTING 











SETS THE STAGE FOR A BUYING AUDIENCE! 


Whether you sell shoes or automobiles, serve food or operate a service sta- 
tion, Planned Lighting makes dollars and sense in any business you care to 
name. Why? Because your customers are people and about 87% of people’s 
buying impressions come through their eyes. That’s the job of Planned 
Lighting ...to set the stage for your buying audience... to attract atten- 






tion, dramatize and sell your merchandise. But Planned Lighting means 






just that ...it must be tailored to your business and your merchandising 
problems. Once the stage is set, increased sales will prove that Planned 
Lighting doesn’t cost... it pays! 








Without cost or obligation, one of our trained lighting specialists will be 
glad to offer advice and suggestions on Planned Lighting. Just call RA-9321, 
Station 368 and he will call at your convenience. 







Dallas Power & Light Company 
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Buyers From 13 States 
Attend Holiday Market 


PPROXIMATELY 2,000 buyers from 13 states attended the American Fashion 
Association Midwinter and Holiday Market in Dallas, August 19-24. 

Held at three Dallas hotels, the market previewed holiday clothes for children 
and women. 

Tuesday morning, August 21, Volk Bros. of Dallas presented the main style 
show-breakfast clinic in the Crystal Ballroom of the Baker Hotel. Julie Benell of 
Radio Station WFAA and WFAA-TV was guest commentator for the show. Over 
1,200 guests attended. 

Monday night, August 20, the Dallas Advertising League, in conjunction with 
the American Fashion Association, presented an advertising clinic for the benefit 
of the small store owner. Members of the panel included Rex Lentz, moderator, Ted 
Soloman, Roy Cowan, Warren K. Bredlow, Monroe Reisman and Louis Hodges. 

As part of the clinic, which was held in the Cactus Room of the Adolphus Hotel, 
the American Fashion Association gave away a showcard printing machine as a 
door prize. 

As a climax to the market American Fashions held its Showtime program Wed- 
nesday evening at Pappy’s Showland. The association gave away a five-day Fiesta 
Trip via American Airlines to a buyer attending the Showtime activities. Other prizes 
in the give-away included electric radios, clocks, toasters, waffle irons, blankets and 
other appliances such as a vacuum cleaner and a steam iron. 

The three hotels were booked to capacity by buyers attending the market, accord- 
ing to A. H. (Bob) Ellington, president of A.F.A. Over 1,050 line 
in the 388 display rooms. 

The American Fashion Association, 
a part of the Dallas Chamber of Com- 
merce, is made up of representatives of 
out-of-town manufacturers from New 
York to California. Henry W. Stanley is 
manager of the group. 

Members of the association show in 
Dallas four times a year in the Adolphus, 
Baker and Blue Bonnet Hotels. Simultan- 
eously the Dallas manufacturers, most 
of whom are members of the Dallas Fash- 
ion Center, officially launch their new col-  \ 
lections in their own showrooms. R. A. 


Johnston, Jr., heads the Dallas Fashion 2/4 rs 

FALL COATS this year will feature nubby mate- Center Market. The manager is Mrs. Vir- ASA DOOR PRIZE, a showcard printing machine 

rials, such as the one shown by this lovely model. ee was given to a guest at the advertising clinic by 
Black accessories complete the costume. ginia Shaeffer. Rex Lentz, moderator of the panel. 


*s were presented 





























BREAKFAST WAS SERVED to fashion buyers as they previewed this winter's fashions. Julie Benell (at microphone) was guest commentator for the show. 
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THE DORSEY COMPANY 
DORSEY BLDG. - DALLAS 


PRINTERS - LITHOGRAPHERS - STATIONERS - OFFICE FURNITURE 


YOUR GLOBE- 
WERNICKE DEALER 


VISIT OUR DISPLAY ROOM 








Southwest Region Manager. Edward 
E. DelMonico has been named South- 
western regional manager of the Del-:o 
Appliance Division of General Motors 
Corporation. He formerly was district 
representative for the Chicago area, a 
position he had held since he joined Delco 
Appliance in 1945. Mr. DelMonico had 
gained 1] years’ experience in sales en- 
gineering and tool design, including two 
and a half years with Buick Motor Divi- 
sion of General Motors. before joining 
Delco. His headquarters will be 802 Nes- 
bitt Street, Dallas. 





The JEFFERSON HOTEL .. . over- 


looking Ferris Plaza .. . offers 
you the comfort and pleasure of 
a smartly decorated interior . . . 
spacious rooms . . . and efficient 
service. Its central location places 
you near train and highway 
connections . . . and all city-wide 
transportation. When visiting 
Dallas . . . be sure to stay at the 
JEFFERSON. 





Named Secretary-Treasurer. R. EF. 
Stephenson has been elected secretary- 
treasurer of Insurors’ Corporation, 1315 





Winfield Morten, Pacific Avenue. He joined Insurors’ Cor- 
cee ; poration July 1, 1951, and was previous- 
————— ly associated with Continental Fire & Cas- 
Manager-Director ualty Insurance Corporation of Dallas. 
Frank M. Fannin, s ; ep ape 
General Manager THOMAS W. SALING has been 


elected president of the Dallas Chapter 

ee a of the International Mail Advertising 

or : Service Association. Other new officers 

are Frederic F. Woodhead, first vice 

president; Mrs. Anna Hill, director; 


DALLAS, TEXAS * 4 Muriel Bekins, secretary-treasurer ; and 
; M. P. Brown, Fort Worth vice president. 
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Engineering Society Elects. James T. 
Meletio has been elected chairman of the 
southwestern section of the Illuminating 
Engineering Society for the 1951-52 term. 
Mr. Meletio is secretary of the Meletio 
Electical Supply Company. Other Dallas 
men elected to offices include W. T. Kim- 
ery of the Dallas Power & Light Com- 
pany, secretary; C. M. Cockrell of the 
Cockrell Electric Company, and Theodore 
C. Lauck of the lamp division of the Gen- 
eral Electric Company, to the board of 
managers. 





Vice President Elected. Don B. 
Rowe has been elected vice president in 





charge of operations of Bankers Discount | 


Corporation. In his new position, Mr. 
Rowe will direct corporate financing ac- 
tivities of the firm’s 17 subsidiaries lo- 
cated in Texas and Tennessee. He -will 
also have charge of the installation of 
new offices and the training of company 
personnel. Mr. Rowe attended the Uni- 
versity of Tennessee where he majored in 
business management. 
t+ 7 

RICHARD W. SATTERFIELD, vice 
president of the John Robert Powers 
Schools of New York and Dallas, has 
joined the Dallas school as public rela- 
tions and promotion man. 
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Trl 5 ne Salts 


Sette AND ABSTRACT 
C fitle COMPANY 


802 Main Street Telephone RI-6436 








Licensed 


CUSTOMHOUSE BROKERS 


IMPORT-EXPORT CLEARANCES 
DOCUMENTATION 


Railway Express Agency 
515 S$. Houston — DALLAS — Phone RA-5431 























J XX 
32 YEARS OF 
Industrial 
AUCTION and 
Jas. K. WILSON Co. invites you APPRAISAL 
to meet Mr. Carol “Pop” Fuqua Servie 
of their Men’s Furnishings and . e 
Hat Department. “Pop” is “Dean 
Emeritus” of the Men’s Furnish- 
ings field, having served the men q ’ 
of Dallas for the past forty years. AUCTIONESS s LiQUISSIOSE S. Muuraisees) 
Come in and let “Pop” show you 
Jas. K. Wilson’s greatest collec- 
tion of Men’s Furnishings and Contact IRV ROSEN regarding your liquida- 
Hats for this Fall. silicate tion or appraisal problems. No ena? 











JANITORS ° MAIDS ° WINDOW CLEANERS e HOUSE CLEANERS 


ACME BUILDING MAINTENANCE CO. 


1901-15 LAWS STREET PHONE RA-7660 
FRANK C. JONES 
SIDEWALK WASHING” « 


STEAM CLEANING > HOT FLOOR WAXING 








nnahull 


LETTER SERVICE 
1720% Bryan (at St. Paul) 








annahill says: ‘‘Ir PAYS to be.... 


— RA-4484 “PICK-Y__ R I-3319- 


in ADVERTISING! 





Join the hundreds of our customer-friends who keep 
coming back to us because they found $$$ in D-M. 


No other method lets you 
pick and choose your pros- 












pects with so little waste 


IMEOGRAPH 
ULTIGRAPH 
ULTILITH 
AILING 

NY OTHER SERVICES~-------- 


circulation as 2. 2c csece 


DIRECT-BY-MAIL 











ALL TYPE IN THIS AD SET IN OUR OWN SHOP AT LOW COST. 
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Crown Western 
Investments, Inc. | 


A MUTUAL INVESTMENT FUND 


HOME OFFICE — DALLAS 





PROSPECTUS AVAILABLE ON REQUEST FROM 


L. E. Askew E. F. Hutton & Co. Sanders & Newsom 
Binford, Dunlap & Reed J. F. Perkins & Co. Shearson, Hammill & Co. 
Davis & Company Southern Brokerage Co. 
Hudson, Stayart & Co., Inc. Rauscher, Pierce & Co. Southwestern Securities Co. 





Securities Management Corp. (Underwriters) 
















Southwest Airmotive Officer. Al 


















































O< 
ek e Harting, Southwest Airmotive Com- 
. e@ _ pany’s director of public relations and 
© *-. . 
advertising, has been elected assistant 
* 8 

© 7 5 % of Claims © secretary of the corporation. Mr. Hart- 
' 2 ing, a graduate of Southern Method- 
e paid in 10 days © ist University, is a former Dallas news- 
& @ | paper reporter. J. J. (Jim) Nelsen has 
e a oe @ been employed by Southwest Airmotive 
e ‘ites Reniied ta 6 9D- @ as purchasing agent. Mr. Nelsen was for- 
‘ day period shows 60% of Direct Service to... @ _merly southwestern district manager for 
° all claims filed were paid CHICAGO, DAYTON, e | Briggs Manufacturing Company. 

in 3 days; 72% in 5 days; INDIANAPOLIS, ST. LOUIS, e 
° 75% in 10 days. TULSA, OKLAHOMA CITY 
é SOUTHERN ILLINOIS ad 
e e 
e ar 2 3 years of constantly improved © 
° we? MOTOR FREIGHT SERVICE e 
: > VIKING FREIGHT COMPANY : 
@ 
. 146 PAYNE ST. ¢ Phon 
e 





a i 
Be INDUSTRIAL 


YARDS 


The “here today and gone tomorrow’ 
paving contractors offer very attractive 
\T and mighty low bids. A few years later 

ool er when the pavement starts to crack from 
\ - heavy traffic and weather changes, the 
“low bid" becomes mighty expensive. 





Named Mexican Representative. 
John B. Glenn has been named repre- 
sentative of Republic National Bank in 
Mexico with offices at Isabel la Catolica 
No, 45, Mexico City. Mr. Glenn is presi- 
dent of the John B. Glenn, S.A., and the 


Mexican Chamber of Commerce. He has 
Texas Bitulithic has been in the business of paving continuously since 1906. received the decoration of the Mexican 
This organization has the technical knowledge, skilled personnel, equipment 
and contacts to give you the best in concrete and asphalt paving. 








Aztec Eagle, the highest honor ever given 
to a foreigner, for services of good will 


FREE ESTIMATES between Mexico and the United States 
for a period of more than 30 years. 

) (“> Ee x os : JACK HOLMES has joined the James 

; 9 ae McBride Advertising Agency. The name 

BITULITHIC€C of the agency has been changed to Mc- 


Peete eet RAndolph 7791 DALLAS, TEXAS Bride & Holmes Advertising, with offices 
in Fort Worth and Dallas. 
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MOTION PICTURE PRODUCERS for 34 Years! 


' ~ FILMS FOR: 
Lk 
a 


e public relations 
COMPLETE PRODUCTION FACILITIES! 


industry 
3825 Bryan St. e DALLAS @ (RiStaeRS 


training 




































7 
= 
@ sales 
@ television 




















Joins Radio Firm. Robert N. Medaris. DAMAGED MERCHANDISE 
son of W. G. Medaris, president of Me- 


daris Company, Inc., has joined his LOSES CUSTOMERS 


father’s firm in the sales and advertising 





department. Medaris Company, Inc., is ' 
distributor of Philco products and Co- Call Gaylord to solve your shipping 
lumbia records. The younger Mr. Me- : | 
daris is a graduate of Southern Methodist container problems. 


University, where he majored in market- 
ing. 


ae 
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DALLAS, TEXAS 








“Serving Dallas for Over 40 Years” 


on 


Joins Printing Firm. Henry M. ( Mack) 
Haney has been named to head a new BUILDING MATERIALS FOR INDUSTRY AND HOME 


sales and production phase of the Melton e UNIQUE SASH BALANCES ¢ BUILDERS’ HARDWARE 


rintine C ¢ 993 rce. for 
Printing Company, 2930 Commerce. For ° PAINT and MOULDINGS MECHANICS’ TOOLS 
the past three years Mr. Haney has been 


director of sales and advertising for ¢ LUMBER and SHINGLES ¢ LIME and CEMENT 
Wyatt Food Stores, local chain of super- | e SASH and DOORS ¢ WALLPAPER 


markets. He formerly operated the 
Haney Advertising Agency in Dallas, 
and for more than 15 years served as 
advertising counsel for Southwestern 


manufacturing, distribution and_ retail « ; 
on oe S “LUMBER CO. 


WILLIAM E. BLOCH has heen ap- Your CGucldiug Srove 
pointed sales promotion director of A. MRS.HOMER H.GROVES.PRES. 
Harris & Company. 106 E.JEFFERSON 

i 

RODGER R. MEIER has been named = = 
city sales manager for Chicago and 
Southern Air Lines in Dallas. 





We Have Only the One Location 
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Dedicated to 
DALLAS 


. . . Daily fast diesel freight service that assures 
early morning delivery to industries and connec- 
tions at Dallas, and early afternoon arrival for 
shippers and connections at Shreveport. 











OUR DALLAS OFFICE 
1107 Southland Bldg. Annex 
Riverside 9234 






H.R. WHITING 
District Freight Agent 








G.R. MARYE 
General Agent 






THROUGH SERVICE — DIRECT CONNECTIONS 


to and from 


KANSAS CITY and the MIDWEST 
NEW ORLEANS and the SOUTH 
ALABAMA - GEORGIA - MISSISSIPPI 
and the SOUTHEAST via the 
NATCHEZ ROUTE 






G.E. CONDRAY 


Commercial Agent 


(Kansas ) 









AN 
cn) 
OUTHERN 


NE 
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Heads Junior Bar. Walter M. Sprad- 
ley has been elected president of the 
Dallas Junior Bar Association. Other 
new officers are Walter Magee and Car- 
lisle DeHay, vice presidents; Philip Wil- 


son, secretary; and Lee Smith, treasurer. 





Accountant Receives Promotion. | =: 


J. G. Corn has been named senior assist- 
ant general auditor of the Texas & Pacific 
Railway Company with headquarters in 
Dallas. Mr. Corn began his Texas & Pa- 
cific career as a clerk in 1915. He has 
held key accounting jobs, including gen- 
eral bookkeeper, general accountant and 
assistant general auditor. 

yf 

MISS RUTH SOMMERS has been 
named assistant to Marihelen McDuff, 
public relations director for Neiman- 
Marcus. Formerly on the “Times Her- 
ald” staff, she took her bachelor of jour- 
nalism degree at the University of Texas, 
and did graduate work at Kent State 
University, Ohio, on a Gamma Phi Beta 
sorority scholarship. 

yor? 

J. DAVID RUTLEDGE has been ap- 
pointed to the Dallas sales staff of the 
Katz Agency, Inc., national advertising 
representative. 
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“Serving the Southwest over Forty Years” 


HUNTER-HAYES CO. 
ELEVATORS — PEELLE MOTORSTAIRS 


Commercial and Residence 


Installation - Service - Repairs 
HOUSTON SAN ANTONIO 























CLOUD 


Employment Service 


“The Right Person for the Right Position’’ 


Since 1929 


Solve your personnel problems 


by calling... 


PR-4812 


We have Executives, Office, Sales, 


and Technical help of all kinds. 


Your use of our interviewing 
room is invited. 
H. NESTOR DuVALL, Manager 
National City Building 
DALLAS 1, TEXAS 


No Cost to the Employer 











Business 
Opportunities 

















| EDITOR'S NOTE: The Dallas Chamber of Com- 
merce cannot guarantee any firm or individual 
mentioned in this column. All statements are 
| those of the firms or individuals, and it is sug- 
| gested the usual investigation be made in each 
instance. 

The following firms are inter- 
ested in representing Dallas manu- 
facturers in their territories: 

Allied Utility Products, P. O. Box 
582, West Palm Beach, Florida, wishes 
to help smaller manufacturers in this 
area to obtain local markets in south 
Florida. 

O. O. Murphy, 320 South Marengo 
| Avenue, Alhambra, California, is seek- 

ing a line of Texas boys, girls and ladies 
blue jeans for distribution in the Los 
Angeles area. 
Los Angeles trade representative 
wishes to represent Dallas area manufac- 
| turers of technical and semi-technical 
items. Write to William J. Miller, Mem- 
bership Relations Department manager, 
| Los Angeles Chamber of Commerce, Los 
| Angeles, California. 


The following firms are seeking 
representation in Dallas and _ vi- 
cinity: 

Marsh Furniture Company, High 
Point, North Carolina, wishes to contact 
a representative to distribute their built- 
in kitchen cabinet units in this area. 

The General Industries Company, 
Elyria, Ohio, is seeking a manufacturer’s 
representative in this area to handle a 
line of plastic products on a commis- 
sion basis. 

Siegel Fabrics, Inc., Empire State 
Building, 350 Fifth Avenue, New York 1, 
New York, wants a representative for 
their line of knitted fabrics which are 
sold to manufacturers of Tee shirts, polo 
shirts and ladies blouses. 

Instrument Components, Inc., Box 
35, Hillside Manor P. O., New Hyde 
Park, New York, who are manufac- 
turer’s representatives for the Belock 
Instrument Corporation in the field of 
precision instrument parts, wish to locate 
a manufacturer’s agent in this area to 
handle their Belock account. 

Cro-Plate Company, Inc., Hartford 
5, Connecticut, wishes to locate a manu- 
facturer’s representative to handle their 
line of wet blasting and chrome plating 
units in this area. 











GRAHAM-BROWN SHOE COMPANY 


Celebrating ow 


710 Main St. 





Dallas 2, Texas 
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Inquiries. 








EDITOR'S NOTE: Statements under this heading 
are based on information received by the Dallas 
Chamber of Commerce, but are not guaranteed 
by the Chamber or DALLAS. Details may be ob- 
tained from the Foreign Trade Department, Dallas 
Chamber of Commerce. Please refer to code. 


5819/SAP. Greece. Exporter of black | 


olives and olive oils wishes to contact a 
representative in this area to place their 
products. 

5189/ITC. New Orleans. Agent for 
Italian firm wants to contact Dallas firms 
to act as importer or distributor for 
starch made from rice. 

5189/MULTI. Mexico. Mexico City 


restaurant owner wishes to contact dis- 


tributors for his French wines, cognacs | 


and champagnes. 

5189/LDC. Cuba. Havana distillers 
wish to distribute their rums, gin, and 
banana and pineapple liqueurs in this 
area. They offer a bonus on rum orders 
as special inducement. 

5179/MIS, Italy. Milan manufacturer 
of machine tools wants to contact firms 
who are interested in importing their 
product. 

5189/ABC. Japan. Tokyo firm wishes 
to contact distributors for their cultured 
pearl necklaces and sodium alginate. 
They are seeking a concern to handle di- 
rect air mail transactions for the pearls 
and ocean-going business for the algi- 
nate. 

5719/G. Mexico. Manufacturer of 
building materials wishes to contact dis- 
tributors for floor tile, bath tile and brick 
in this area. 

5189/SF. Colombia. Cali factory 
agent wants new connections with manu- 
facturers of wood and metal machinery, 
sugar mill and power plant equipment. 
and automobile spare parts who wish to 
distribute their products in eastern Co- 
lombia. 

5179/PCC. India. Calcutta exporters 
of jute, jute goods, shellac, beeswax and 
tea wish to contact distributors in this 
area. They also wish to import hard- 
wares, machinery, milk products, cotton 
fabrics and cotton yarns. 

5179/STC. Korea. Pusan trading 
company wishes to distribute to firms in 
this trade area Korean postage stamps 
(new and used), dolls, hand crafts, fine 
arts, curios and brassware. 

5189/GNM. Mexico. Monterrey 
manufacturer has a line of industrial 
brushes made from Zacaton roots for 
export. 
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LANDAUER, GUERRERO and SHAFER 
CONSULTING ENGINEERS 


Air Conditioning, Heating, Ventilating, Electric Wiring and Plumbing 
Design and Supervision 


4801 Lemmon Avenue JU-9562 








Relping Build the Great 
Southwest 


SouthexalJunion @eas 


ae 


C. H. Zachry, President 














. f1TS A FACT’ 


is” 


ale 


The first Texas railroad was the Buffalo Bayou, 
Brazos and Colorado. It was chartered Feb. 11, 
1850, and was the second railroad west of the 


Mississippi River. 


..-AND IT’S ALSO TRUE 


Dallas Transfer, too, is a pioneer in Texas. Modern and 
varied facilities include Commercial Warehouse Storage 
and Distribution, Household Goods Storage, Heavy Haul- 
ing and Local and Long Distance Moving. 






oO Established 1875 


— 









CALL RA-7111 ] 
AND TERMINAL | ie 
WAREHOUSE CO. 6; ce 


2ND UNIT SANTA FE BLDC. 






R. M. Waskom, Sec’y-Treas. 





G. K. Weatherred, Pres. . 


C. E. Bradley, Vice-Pres. + 
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~The wise old owh says: 


house will stand alone.” - 


education for your children should not be 

ce. Careful planning now will give them 
ution as preparation for the life ahead. The ¢ 
selected and trained Representatives of South 


will be glad to outline an insurance plan in 
other phases that will give your 
ily security in the future. 
yr SOUTHLAND LIFE 
esentative is ex- 
trained to pro- 
ise counsel on 
ofinsurance. insurance 
W. C. McCORD, President 
“Serving Since 1 
ENT e HEALTH e HOSPIT. 


CORPORATE STOCKS AND BONDS 


MUNICIPAL BONDS 
Bought * Sold * Quoted 


DALLAS UNION SECURITIES COMPANY 


Founded 1920 





FORT WORTH, TEXAS 
1002 CONTINENTAL LIFE BLDG. 
TELEPHONE ED-1248 


DALLAS, TEXAS 
502 DALLAS NATIONAL BANK BLDG. ° 
TELEPHONE: RI-9021; LD 504; TELETYPE DL 390 





























| 


Heads Bar Unit. J. Edgar Patterson. 
an attorney with the Dallas regional 
office of the Veterans Administration, 
has been elected president of the Dallas 
chapter of the Federal Bar Association. 
Francis M. Pearl, Edward Fleming and 


| Charles Kelly are vice presidents. Miss 
| Alyne Burton was elected secretary and 
| Hugo Swan was named treasurer. 








Joins Houston Bank. S. Marcus Greer. 
executive vice president of the Mercan- 
tile National Bank, has been elected vice 
chairman of the board and chairman of 
the executive committee of the City Na- 
tional Bank of Houston. Mr. Greer came 
to the Dallas bank eight years ago from 
Houston’s City National, and returned 
there to resume his work September 1. 
He also is board chairman of the First 
National Bank of Mesquite and a direc- 
tor of the Terrell State Bank. 
2 

J.G. (GUY) ROLLINS has taken over 
the post of director of public works for 
the third time. He formerly held the 
office in 1941 and 1945. 

eS 

HARRY C. HILL has been appointed 
market specialist for Motorola Industrial 
Controls Products. 
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More FUN for E VERY ONE i iin of 


with ENTERTAINMENT GALORE and a THOUSAND and ONE THRILLS 




















sy ar 


DALLAS 

















o inet Doing for All the FAMILY! 


Visit Texas’ $35,000,000 Showplace 
Midway Mile of Marvels * Women’s Show 
Hereford Show * 2 Giant Sky Wheels 
Thousands of Exhibits * 32 Great Rides! 


™ DALLAS DAY, Wed. Oct. 10 
2 Get Your Dallas Day Keys 
from Dallas Jaycees ! 
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Loeal 
Impact 


That’s the reason 
DALLAS Produces Re- 
sults for Advertisers 
every month of the year. 
The pages of DALLAS 
are Packed with Local Im- 
pact—Feature Stories on 
Dallas Business — Dallas 
Human Interest — Key 
Personalities—the march 
of business in this busy, 
dynamic city. 


Advertising in the 
Nation’s Number One 
Chamber of Commerce 
Magazine also forms an 
integral part of the Dal- 
las Story — closely read 
month by month by key 
executives—the men and 
women who are building 
a Greater Dallas. 


It takes Local Impact to 
reach Local People — 
Every Sale Is Local. Your 


salesmen call on Indi- 
viduals—NOT Statistics. 


In Dallas the Key People 
who make the Buying 


Decisions READ— 


DALLAS 


Business Magazine of America’s 
Number One Region of 
Opportunity 


Call 
PRospect 8451 


TOM McHALE 


Advertising Manager 






































ADVERTISERS IN THIS ISSUE 


A & P SUPER MARKETS 
ACME BUILDING MAINTENANCE COMPANY. 
ADLETA SHOW CASE AND FIXTURE 
MANUFACTURING COMPANY 
Agency—Lannan and Sanders Advertising 
AMERICAN BEAUTY COVER COMPANY 
AMERICAN IRON & METALS, INC. 
Agency—Gandy-Owens Advertising 
ANCHOR EMPLOYMENT SERVICE 
ANNAHILL LETTER SERVICE....... 
BANKERS DISCOUNT CORPORATION 
Agency——Burris Associates, Advertising 
BAPTIST BOOK STORE 
BENNETT PRINTING COMPANY : 
Agency—J. B. Taylor, Inc., Advertising 
T. J. BETTES COMPANY 
Agency—Rominger Advertising Agency 
BINSWANGER COMPANY 
Agency——McKee-Thompson & Associates, 
Advertising 
BORDEN COMPANY 
Agency——Tracy-Locke Company, Inc., 
Advertising 
BREWINGTON LUMBER COMPANY 
BRIGGS-WEAVER MACHINERY COMPANY 
Agoncy—J. B. Taylor, Inc., Advertising 
BUSINESS MUSIC, INC. 
Agency—Rominger Advertising Agency 
CABELL'S DAIRY STORES 
CARVER SOUND EQUIPMENT 
CLOUD EMPLOYMENT SERVICE 
COTTON BELT LINES 
Agency—Batz-H odgson-Neuwoehner 
Advertising Agency, St. Louis 
CROWN WESTERN INVESTMENTS, INC. 
Agency——McCrary Advertising Agency 
DALLAS EXTERMINATING COMPANY 
DALLAS PIONEERS .. .... 4 and 
DALLAS POWER & LIGHT COMPANY ; 
Agency—J. B. Taylor, Inc., Advertising 
DALLAS RAILWAY & TERMINAL COMPANY 
Agency—Ayres Compton Associates, Advertising 
DALLAS TRANSFER & TERMINAL 
WAREHOUSE COMPANY 
Agency—Winsett, Gidley and Darley 
DALLAS UNION SECURITIES COMPANY 
Agency—Leche and Leche 
JOHN DEERE PLOW COMPANY 
DICTAPHONE CORPORATION 
DIEBOLD, INC. 
Agency——The Jay ‘H. Maish Company, 
Marion, Ohio 
DORSEY COMPANY 
ELECTROTYPE SERVICE CORPORATION... 
EVANS EMPLOYMENT SERVICE 
S. L. EWING COMPANY 
FAKES & COMPANY 
FEATHERLITE CORPORATION 
Agency—Mooney & Cullinan 
FERGUSON FARM EQUIPMENT 
DISTRIBUTORS, INC. 
Agency——Harrison Advertising Agency 
FIRST NATIONAL BANK IN DALLAS 
Agency—Rogers and Smith Advertising Agency 
FORREST AND COTTON, CONSULTING 
ENGINEERS 
FORT WORTH AND DENVER CITY RAILROAD 
Agency——McBride & Holmes Advertising 
Agency, Fort Worth 
FRISCO LINES 
FULTON BAG AND COTTON MILLS 
GAYLORD CONTAINER CORPORATION 
Agency—Oakleigh R. French and 
Associates, St. Louis 
GRAHAM-BROWN SHOE COMPANY 
Agency——E. R. Henderson & Associates 
GROVES LUMBER COMPANY 
GULF REFINING COMPANY 
HAGGAR COMPANY 
Agency—Tracy-Lecke Company, Inc., 
Advertising 
SQUIRE HASKINS 
HINTON & LOCKE, INC. 
HOTEL ADOLPHUS 
Agency—The Jordan Company, Advertising 
HUDSON & HUDSON, REALTORS 
HUMBLE OIL & REFINING COMPANY 
Agency—W ilkinson-Schiwetz & Tips, Inc., 
Advertising, Houston 
HUNTER-HAYES COMPANY 
INDUSTRIAL PROPERTIES CORPORATION 
Agency—John Peyton Dewey 
JAMIESON FILM COMPANY 
Agency—Ray Beall Advertising 
JEFFERSON HOTEL 
Agency—Grant Advertising, Inc. 


KANSAS CITY SOUTHERN RAILWAY......... 
Agency—Potts, Calkins & Holden, Kansas City 
BEN E. KEITH COMPANY............ ; 
— — FIXTURE MANUFACTURING 
COM 
Brana GUERRERO AND SHAFER, 
CONSULTING ENGINEERS .... 
J. W. LINDSLEY & COMPANY, REALTORS 
MACHINERY SALES & SUPPLY COMPANY 
MAIN OPTICAL COMPANY 
SAM ROSS McELREATH COMPANY. 
McMATH-AXILROD COMPANY 
Agency—Ray Beall Advertising 
MERCANTILE NATIONAL BANK 
Agency—Ratcliffe Advertising Agency 
METROPOLITAN BUILDING AND LOAN 
ASSOCIATION 
Agency—lIra E. Delornett Advertising Agency 
HENRY S. MILLER COMPANY ; 
MISSOURI-KANSAS-TEXAS RAILROAD 
SYSTEM 
Agency—Winius-Brandon Company, St. Louis 
JOHN E. MITCHELL COMPANY : 
Agency—J. B. Taylor, Inc., Advertising 
5. J. NADEL AND ASSOCIATES 
NATIONAL CITY BANK 
Agency—Laughlin-Wilson-Baxter & Persons, 
Advertising 
S. W. NICHOLS COMPANY 
OLDHAM LUMBER COMPANY 
PADGETT PRINTING & LITHOGRAPHING 
COMPANY 
Agency—Rogers and Smith Advertising Agency 
PARKER-HUETT AVIATION 
Agency—William J. Springfield Advertising 
Agency 
PIG STANDS 
POLLOCK PAPER CORPORATION 
RAILWAY EXPRESS AGENCY 
RALPH ROSEN ASSOCIATES 
Agency—Better Advertising Company 
DALLAS RUPE & SON 
Agency—J. B. Taylor, Inc., Adv yertising 
SACKS EMPLOYMENT SERVICE 
SANTA FE RAILWAY SYSTEM 
Agency——Leo Burnett Co., Inc., Chicago 
JOHN A. SCOTT COMPANY 
Agency—Laughlin, Wilson, Baxter & Persons, 
Advertising, Houston 
F. H. SHERMAN 
SOUTHEN PACIFIC LINES 
Agency—Laughlin, Wilson, Baxter & Persons, 
Advertising, Houston 
SOUTHERN TITLE & ABSTRACT COMPANY 
SOUTHERN TRUST & MORTGAGE COMPANY 
SOUTHERN UNION GAS COMPANY 
SOUTHWESTERN BLUE PRINT COMPANY.... 
SOUTHWESTERN LIFE INSURANCE COMPANY 
Agency—Crook Advertising Agency 
SOUTHLAND LIFE INSURANCE COMPANY 
Agency——Grant Advertising, Inc. 
STATE FAIR OF TEXAS 
Agency—Ray Beall Advertising 
STEWART OFFICE SUPPLY COMPANY 
Agency—Grant Advertising, Inc. 
SUN OIL COMPANY 
SYLVESTER'S DISPENSING OPTICIANS 
TEXAS BANK & TRUST COMPANY 
Agency—Grant Advertising, Inc. 
TEXAS BITULITHIC COMPANY 
Agency—R. J. Burke Advertising, Inc. 
TEXAS EMPLOYERS’ INSURANCE ASSOCIATION 
Agency—lIra E. DeJernett Advertising we 
TEXAS FREIGHT COMPANY 
TEXAS OFFICE FURNITURE COMPANY. ‘ 
Agency—Better Advertising Company 
TEXAS REFRIGERATION & ENGINEERING 
COMPANY 
TEXAS TRAFFIC BUREAU 
THOMAS OPTICAL COMPANY 
Agency—Dicklow Advertising Agency 
VALLEY STEEL PRODUCTS COMPANY 
VIKING FREIGHT COMPANY 
Agency—Oliver Life Advertising Agency, 
St. Louis 
WAMIX, INC. 
Agency—J. B. Taylor, Inc., Advertireg 
WIENER LUMBER COMPANY 
JAMES K. WILSON COMPANY 
CHARLES YEAGER, PUBLIC RELATIONS... 
J. F. ZIMMERMAN & SONS 
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fst iNished 


1165 
Ipened Dallas Store in 1872 
1869 Cheam 


Manufacturers and 

: Wholesale Distributors 
070 Waples-Platter 
| Company 


White Swan Fine Foods 


117 





Sanger Bros. 


In Texas 


Bolanz & 
Bolanz 


Real Estate and Insurance 


1875 


First National 


Bank in Dallas 
Banking 


Lyon-Gray Lumber 


| 1876 Company 


Experienced Retailers of 
Building Materials 


1078 
Sutton, Steele 


88 & Steele, Inc. 


¢ Engineers and Manufacturers 
Specific Gravity, Electrostatic, 


and Controlaire Separators 
00g Austin Brothers 
i Steel Co. 


tee! for Structures of Every King 
Watson 


| 1889 Company 


National Bank 
of Commerce 
Banking 


Contractors and Builders 


YPICAL of early Texas are the Longhorn herd and range rider shown in 

the above sketch*. The Longhorn served as the foundation for Texas’ pres- 
ent great cattle industry and also furnished its own transportation before the 
days of modern rail and motor cattle transport. Serving the pioneer cattlemen 
of the great Southwest, the Schoellkopf Company began business in Dallas 
in 1869 as a small harness and saddlery shop. Through the years this firm has 
developed with Dallas later adding automotive and appliance lines and becom- 
ing one of the city’s major wholesale organizations. Today sons and grandsons 
of the founder are carrying on the business and Schoellkopf saddles are still 
recognized as standard equipment by cattlemen throughout the Southwest. 


*Illustration loaned to DALLAS Magazine from originals created for the Sanger Brothers 


Pioneer Collection. 


Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable service through 
long periods of prosperity and adversity. The Dallas business pioneers listed on 
this page have progressed with the city they have helped to build. Their long and 
successful operations point up the economic power and stability of the com- 
munity. They are counted as “old friends” by thousands of satisfied customers 
in the Dallas Southwest. 


Established 
The Egan 


1892 compen 


Printing, Lithographing, and 
Embossed Labels 
189 9 Oriental Laundry 
and Cleaners 
Finer Laundering, Cleaning, 
and Fur Storage 
1996 Briggs-Weaver 
Machinery Co. 
Industrial Machinery 
and Supplies 
1897 Anderson 
Furniture Co. 
Dallas’ Oldest Furniture Store 
| 80 Lang’s Floral 
& Nursery Co. 


The Southwest's Foremost Florists. 
Decorators, Nursery Landscape 


Red Bryan's 


Service 
1904 & Sons 
Smith’s 
Electrical Protective Service 
Smokehouse 
Barbecued Meats 
Industrial, Commercial and 


1898 The Praetorians 
Life Insurance Service 
T. A. Manning 
Insurance Managers 
Fire—Casualty 
190 Detective 
And Nightwatch Service 
1910 Moser & Co. 
Realtors 
Residential Leases and Sales 
191] Graham-Brown 
Shoe Company 


Manufacturing 
Wholesalers 








OUT FRONT. DALLAS «in 





TERRACE-GAME ROOM in this new home 


in Dallas brings enjoyment of the out-of-doors to 












the indoors. This specially-designed installation 
includes a sliding panel entrance. The owner 


planned and constructed the house, himself. 


CALL US FOR ; 
Binswanger & Company of Dallas furnished all 
CG bass glass and mirrors. 
OF EVERY 


DESCRIPTION 


Elsewhere in the beautiful home, 
Binswanger Tru-Flect Mirrors are 
most effectively used. Mirrored, 
sliding closet doors, a recessed, 
mirrored dressing table, and slid- 
ing double-door medicine cabi- 
nets are outstanding examples. 
Binswanger Company also fur- 
nished Gulfspray Shower Doors 
and Tub Enclosures for this 
dwelling. 


2019 N. Lamar Phone PR-7751 
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Padgett brings 
fo aroma you Dallas’ 
First 


NEW BIG 



























OFFSET PRESS 


FIRST and FINEST in Dallas for 
Color Printing! 


Ready now for your color printing...the most modern 
lithographic press money can buy...the only one of its kind 
in Dallas... Padgett’s big, new 2-color offset press, bringing 
you color printing at its finest...and fastest. 


This new 2-color press is the newest addition to Padgett’s 

superb new printing plant. With over a half-acre of printing 
NEW equipment...a new building with every modern facility, 
LOCATION: Padgett is ably and completely equipped to serve your 


printing needs quickly and at low cost. 
5912 Harry Hines Boulevard 


(Just beyond Inwood Road) Whether it’s a new letterhead, direct-mail folder, catalog or 


Dallas, Texas a complete magazine, you'll get finer, faster work at Padgett’s. 


Ekinhrst 3715 Call Padgett to Print It! 











PRINTING & LITHOGRAPHING CO. 
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“TIME SAVED IS 


. says Mr. J. C. Zimmerman of J. F. Zimmerman 
and Sons Sign Co., 931 N. Industrial. Mr. Zimmer- 
man estimates that he saves thirty minutes each time 
he banks by using the Mercantile’s Drive-In-Deposit 
Service. Mercantile’s Drive-In-Service eliminates risk, 
parking problems and long walks to the bank. You'll 
find the Drive-In tellers courteous and efficient, always 
ready to make your banking fast and effortless. Why 
not save time and trouble with this modern banking 


service? 


MERCANTILE 
NATIONAL BANK 


at Dallas 
MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 





